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Indian News 

The dairy industry helps farmers by creating employment 
JUL 31, 2022 

https://dairynews7x7.com/the-dairy-industry-helps-farmers-by-creating-employment/ 

 
ilk is the biggest agricultural com-

modity in India. It contributes 5% to 

the national economy and directly 

employs 80 million dairy farmers. Improvement 

in economic activity, increase in per capita con-

sumption of milk and milk products, change in 

dietary preferences, and increasing urbaniza-

tion in India has led the dairy industry to grow 

by 9-11% in 2021-22. This sector needs a strong 

integration with the market. 

Like other professions in milk production, there 

are immense career opportunities, state gov-

ernments across the country are promoting this 

industry by giving subsidies to farmers to in-

crease milk production while increasing milk 

production by doing new experiments in sci-

ence and technology. Every effort is being made 

to promote the means of livelihood, especially 

for the people of rural areas, many types of 

schemes are run by the central and state gov-

ernment. Provision for grants has also been 

made on these schemes. Farmers and common 

villagers can improve their means of livelihood 

by getting grants. 

Given the nature of milk production and sale in 

India, the demand for milk and milk products is 

sensitive to changes in the employment and in-

come of consumers. So a lot needs to be done 

to save this important sector of the Indian econ-

omy. There is a need to increase the productiv-

ity of livestock, better health care and breeding 

facilities, and management of dairy animals. Pri-

mary requirements for milk products refer to 

the raw materials, machinery, and equipment 

that the industry needs to operate. 

 

The primary requirements for processed and 

packaged milk products include; Milk which 

forms the raw material for industry. quality cat-

tle to provide sufficient milk production for the 

population; Dairy farmers and cooperatives that 

can participate in dairying as an economic activ-

ity. availability of fodder to feed the animals; 

storage and warehousing facilities; An efficient 

logistics management. Efficient transport facili-

ties and connectivity are the requirements of 

milk products to ensure the lifting of milk from 

the designated points on time. 

Other requirements of the dairy industry in-

clude; Transport and logistics to ensure the 

transfer of products to consumers. The delivery 

chain ensures that the product goes to the con-

sumer with assured quality as the shelf life of 

processed and packaged goods is a concern. 

Other requirements include cold storage, and 

transportation so that good quality milk reaches 

the consumers. Concerning the dairy industry, a 

milk processing unit establishes strong back-

ward linkages with farmers, farmer producer or-

ganizations, farmer groups, etc. In addition, to 

be able to sell its processed milk, it develops 

strong relationships with wholesalers, retailers, 

exporters, etc. 

 The dairy industry has two pillars one is back-

ward integration where the company expands 

its activities in upstream areas. The company 

aims to provide raw milk at affordable rates, 

uniform quality, stable supply, and eliminate 

any middlemen. Like Amul buys milk directly 

from farmers 

 Second forward integration is where the com-

pany expands its activities in downstream areas. 
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The company aims to gain more control over 

sales, and consumer interaction and eliminate 

any middleman, wholesaler, or retailer. Like 

Amul has its pizza outlet and milk parlor. 

 In addition, effective links to industry add value 

to the brand by ensuring higher quality and bet-

ter control over the factors of production result-

ing in cost savings and increased efficiency. Raw 

material availability and market linkage in the 

dairy industry strengthen the supply chain. 

Hence, it benefits the economy and the farm-

ers. 

Issues of backward integration in the dairy sec-

tor include reduction in grazing land, and lack of 

quality fodder due to rain-fed conditions, re-

gional imbalances in transport availability and 

quality, and veterinary diseases with less pres-

ence of veterinary clinics in rural areas. Increas-

ing incidence of, low productivity of indigenous 

breeds and nutritional deficiencies in the milk of 

foreign breeds, low availability of quality breed-

ing bulls and semen and comparatively less suc-

cess in the cross-breeding of indigenous and 

foreign breeds, antibiotics in animal growth Ex-

cessive use of agricultural produce, lack of mar-

keting facilities for farmers along with the high 

presence of middlemen are serious problems 

that eat away at the farmers’ profit. 

 

Also, some other issues such as the regional 

success of cooperatives, especially in urban ar-

eas due to an increased focus on protein intake, 

price rise, adulteration, and the presence of ar-

tificial milk; About 70% of Indian milk does not 

meet the standards set by food safety and 

standards, also coming in the way of the suc-

cess of this industry. The dairy sector has a huge 

potential to generate employment and help 

farmers with additional income in times of eco-

nomic uncertainty. India is the largest producer 

of milk in the world, but a lot more needs to be 

done as India wants to become the dairy of the 

world. 

Dairy is a high-priority sector for the Govern-

ment of India due to its socio-economic im-

portance. It is the single largest agricultural 

product contributing 5% to the country’s econ-

omy and provides direct employment to over 80 

crore farmers. In addition, the country has a 

huge domestic market for packaged dairy prod-

ucts, valued at Rs 2.7 to Rs 3.0 lakh crore. 

Market growth in the dairy sector requires basic 

investment in processing, cooling, logistics, ani-

mal feed, etc. In addition, there are new lucra-

tive opportunities in sectors such as dairy prod-

ucts, organic/form fresh milk, and exports. Sub-

stantial foreign direct investment is being made 

in the dairy sector, which accounts for about 

40% of the FDI in the Indian food sector. To fa-

cilitate infrastructural development in this sec-

tor, various incentives have been provided by 

the Central/State Governments to attract in-

vestments. 

 

 

 

 

 

 

 

 

 

 

 

 



Nestle India’s net profit down 4% in Q2, revenue up 16% 
JUL 30, 2022 

https://dairynews7x7.com/nestle-indias-net-profit-down-4-in-q2-revenue-up-16/ 

 
estle India posted a net profit of 

₹515.34 crore in the second quarter 

ended June 30, down 4.3 per cent 

against ₹538.58 crore in the corresponding 

quarter of the previous fiscal. Revenue from op-

erations grew 16 .1 per cent to ₹4,036.6 crore. 

The company’s board approved acquisition of 

the pet foods business from Purina Petcare In-

dia Pvt Ltd through business transfer for ₹123.5 

crore. 

Purina Petcare India Ltd has been operating as a 

separate subsidiary of Nestle S.A in the country 

and this is a related party transaction. 

Sales jump 

Nestle India, which follows January-December 

period as fiscal year, said the total sales grew by 

15.7 per cent and domestic sales grew by 16.4 

per cent in the June quarter. 

Speaking at an earnings call on Thursday, 

Suresh Narayanan, Chairman and MD, Nestle In-

dia, said the company’s focus during the quarter 

was to “protect the engines of growth” amidst 

inflationary pressures to ensure penetration-led 

volume growth continues. “ The growth is 

broad based and while was driven by pricing, 

has a healthy underlying volume and mix evolu-

tion,” he added. 

“ We continued to see strong momentum 

across mega cities and metros. There was a ac-

celeration across smaller towns on the back of 

our rurban strategy. Also, our focus on increas-

ing distribution coverage in villages helped us 

see strong uptick in sales in rural markets alt-

hough on a small base,” he added. 

However, Narayanan added that the extraordi-

nary inflationary pressures did make a small 

dent in the profits in the first half of the year. 

The packaged food major said it is witnessing 

early signs of softening of prices of few com-

modities such as edible oils and packaging ma-

terials.” But prices of fresh milk, fuels, grains 

and green coffee costs are expected to remain 

firm with continued increase in demand and 

volatility,” he said adding that commodity head-

winds are expected to persist for a while. 

New categories 

Narayanan said the ₹4,000-crore pet foods busi-

ness, which is growing at 25 per cent offers 

strong growth opportunities with rising pet 

adoption in India across town classes post the 

pandemic. He added that the there are far 

greater synergies with evolution in channel 

strategies now than when the business was 

launched in 2018. “This is part of our strategy to 

focus on premiumisation opportunities. By lev-

eraging Nestle India’s network, we will further 

accelerate the growth of the pet food business 

in India,” he added. 

In the nutrition segment, the company also said 

its bringing its global brand Gerber to India in 

the toddler segment to tap into an estimated 

₹3,500 crore market with Made-in-India and 

Made-for-India products. 
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Agri-allied sectors augmenting farmers’ income: PM 
JUL 29, 2022 

https://dairynews7x7.com/agri-allied-sectors-augmenting-farmers-income-pm/ 

 
rime Minister Narendra Modi on Thurs-

day said the Centre’s efforts to encour-

age agriculture-allied sectors such as ani-

mal husbandry and horticulture to increase 

farmers’ income, is finally bearing fruit. 

Inaugurating two dairy projects of Sabarkantha 

District Cooperative Milk Producers’ Union (Sa-

bar Dairy) in Himmatnagar in North Gujarat, he 

said, in the past eight years, incomes of small 

and landless farmers have shown remarkable 

increase. 

Doubling farmers’ income 

“Horticulture, animal husbandry and fisheries 

are contributing to the rise in the farmer’s in-

come. The most important thing is that the 

landless farmers have reported the maximum 

increase in their incomes. This means that apart 

from farm produce, the strategy of working on 

alternative ways to increase farmers’ income is 

now bearing fruit,” the Prime Minister said. 

Milk powder plant 

He also stated that improving the khadi and vil-

lage industries is another way to generate 

wealth in the villages. “For the first time ever, 

the annual turnover of khadi gramodyog (village 

industries) has crossed ₹ 1-lakh crore. This is 

why in the past eight years, this sector has gen-

erated over 1.5 crore new employment oppor-

tunities at the village level,” Modi said, address-

ing the milk producers of Sabarkantha and Ara-

valli districts. 

The Prime Minister also laid the foundation 

stone for a milk powder plant of the Sabar Dairy 

at Himmatnagar. Sabar Dairy is one of the 18 

dairy unions of the Gujarat Cooperative Milk 

Marketing Federation (GCMMF), which makes 

and markets Amul’s milk products. 

The dairy has commissioned an expanded ultra-

high treated (UHT) milk packaging plant at the 

cost of ₹125 crore with a capacity of 3 lakh litres 

per day(LLPD). It is also setting up a cheese and 

whey drying plant for around ₹600 crore. 

The plant will have a capacity to make cheddar 

(20tpd), mozzarella (10 tpd) and processed 

cheese (16 tpd) The whey generated during the 

manufacturing of cheese will be dried at a whey 

drying plant with a capacity of 40 tpd. 

Shamalbhai Patel, Chairman, Sabar Dairy said, 

“In past twenty years, our milk processing ca-

pacity has increased 10-fold to 30 llpd. We used 

to pay ₹ 165 per kg of fat to the milk producer 

in 2002, but today, we are paying ₹860. 

The dairy has touched its highest ever turnover 

of ₹6,800 crore for the fiscal 2022.” What 

started as a union of 19 milk cooperative socie-

ties in 1964, has today become a strong union 

of 1,800 societies with around 1.23 lakh women 

members. 
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Traditional sweetmeats or Mithai not confectionery, to attract 5% GST 
JUL 28, 2022 

https://dairynews7x7.com/traditional-sweetmeats-or-mithai-not-confectionery-to-attract-5-gst/ 

 
raditional Indian sweets cannot be cate-

gorised as ‘confectionary’ and malai 

sweets too may be treated as sweet-

meat for applicability of GST, according to the 

Madhya Pradesh Authority for Advance Ruling. 

Confectionery includes sugar boiled sweets, loz-

enges, chewing gum, chocolate and ice lollies or 

edible ices, cakes, pastries, caramels and 

fudges. These attract GST at the rate of 12 or 18 

per cent. Sweetmeats include Indian traditional 

sweets such as laddoo, khoya barfi, peda, gulab 

jamun, Mysore paak beside milk-based sweets 

and attract GST at the rate of 5 per cent. 

The Authority’s ruling followed Indore-based 

Anand Products seeking advance ruling on cate-

gorisation of malai mithai, being sold under 

brand ‘Anna Malai Mithai’ for applicability of 

GST. 

The mithai, whose ingredients include sugar, 

vegetable fats, skimmed milk powder, emulsifi-

ers and flavours, is marketed in small sachets of 

around 4 gms. The applicant submits that the 

sweetmeat is ‘rabdi’ and recognised as ‘mithai’ 

or ‘misthan’. The applicant queried whether this 

product be treated as sweet meat or as other 

dairy products consisting of natural milk constit-

uents? 

The term ‘confectionary’ 

The AAR said the product can neither be cate-

gorised as a product of natural milk constitu-

ents nor as confectionery. Further, it said that 

confectionery is generally a wider term that re-

fers to a large number of products. 

The term confectionery has been derived from 

the word ‘confection’ which means the act of 

mixing things. Thus this term can be used to re-

fer to a large number of products. 

MPAAR concluded by placing ‘Anna Malai 

Mithai’ under the category of sweetmeat and 

thus it will attract 5 per cent GST . 

Issues on sweetmeats 

Sweetmeats have tasted many applications be-

fore AAR, but the earlier ones focussed more on 

applicability of GST based on how one con-

sumes them or on the turnover of sweet shops. 

For example, last year, West Bengal’s Authority 

for Advance Ruling ruled that sale of sweet-

meats, namkeens and bakery items from the 

sweet parlour is to be treated as supply of 

goods if the same are not served or consumed 

in the parlour and accordingly ITC can be 

availed in respect of these goods. 

In 2018, Uttarakhand AAR ruled that if a sweet 

shop also provides eating facility within the 

premise, it will be treated as restaurant services 

and will be liable to pay GST at the rate of 5 per 

cent with ITC. This ruling (single rate) might sim-

plify matters for sweet shopkeeper as all types 

of sweetmeats attract GST at the rate of 5 per 

cent, cake and pastries have 18 per cent, un-

branded bhujia has 5 per cent and branded 

bhujia has 12 pent. 

Earlier, this year, Karnataka AAR ruled that a 

sweet shop, manufacturing and selling sweets 

and namkeen over the counter only, will be re-

quired to pay GST at the rate of 1 per cent pro-

vided it is under composition scheme. 
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Withdraw GST on milk products, say dairy farmers 
JUL 28, 2022 

https://dairynews7x7.com/withdraw-gst-on-milk-products-say-dairy-farmers/ 

 
airy farmers from States such as Har-

yana, Rajasthan, Uttar Pradesh and 

Kerala held protests here on Wednes-

day, urging the Centre to revoke the decision to 

impose a 5% GST on dairy products and 18% on 

dairy machinery. 

The farmers, under the banner of the Dairy 

Farmers Federation of India (DFFI), sent a mem-

orandum to the Union Minister of Fisheries, An-

imal Husbandry and Dairy Parshottam Rupala, 

asking him to help the households engaged in 

dairy production in the country. 

The GST, the absence of a fair and remunerative 

price (FRP) and rising costs of green fodder, is 

going to adversely impact small dairy farmers, 

who constitute 75% of nine crore households 

engaged in dairy production in India, the DFFI 

said in a statement. Dairy farmers held similar 

demonstrations at local milk booths, coopera-

tives, and district collectorates in the States, re-

jecting the new GST, the DFFI claimed. 

The DFFI said in their memorandum that the 

sector is characterised by the concentration of 

small producers, with 75% of the rural house-

holds owning two to four cows. 

The farmers said increasing inflation and fodder 

prices have pushed them to shift to other occu-

pations. The recommendations of the GST 

Council will affect both the farmers and con-

sumers, they pointed out. 

“These recommendations will hit the coopera-

tives and small dairy farmers, and pave way for 

the monopoly control of the diary sector in In-

dia by the large corporate houses,” they added. 

 

 

Pashudhan: Buying And Selling of Cattle Goes Online in Gujarat 
JUL 27, 2022 

https://dairynews7x7.com/buying-and-selling-of-cattle-goes-online-in-gujarat/ 

 
ll cattle buying and selling will go digi-

tal as 36 lakh dairy farmers of Gujarat 

will seek to do business through a cat-

tle trading platform. With Amul’s new venture. 

A breeder in say, Junagadh, will be able to sell a 

newborn calf to a dairy farmer in Surat or 

Mehsana from the comfort of his home. Amul’s 

platform for sale and purchase of cows has 

been initiated for all dairy unions of the state. 

It was five years ago that Amul- the Gujarat Co-

operative Milk Marketing Federation (GCMMF) , 

adopted a common software. Jayen Mehta, the 

GCMF’s chief operating officer said that the 

mother app has 5 lakh active users as of now, 

and using the same platform, they have devel-

oped a new feature of Pashudhan. It is through 

that the dairy farmers of Gujarat can buy and 

sell their cattle sans the need for a middleman. 

It is to be noted that 40,000 users had already 

checked out the “Pashudhan`’ feature on 
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Amul’s app for milk products by Sunday even-

ing. 132 entries of cattle worth Rs 81 lakh was 

already made on the dashboard. Sellers had 

posted photos of calves as well as adults which 

had attracted more than 7,500 viewers. 

A six-year old cow from Nadgam village has 

emerged as a popular attraction. She gives 10 li-

tres of milk everyday. She has gained the high-

est views at 223 and is priced at Rs 55,000. 

Just like banking transactions on the bank’s mo-

bile app, farmers also have their milk records on 

the app. The app shows the complete record of 

milk poured by the individual dairy farmer, their 

daily transactions and the yearly bonus that 

they earn. 

Trials of Pashudhan have been successfully car-

ried out by teams in Banaskantha Banas Dairy, 

Mehsana’s Dudhsagar Dairy, Anand’s Amul 

Dairy,and Godhra’s Panchamrut Dairy. 

The app also has features to find out the geo-

graphical availability of the cow or buffalo, 

whether it is within 50 or 100 km, provisions to 

choose a breed of their choic,e and filters forthe 

price range and the milk yield of the animal he 

is searching for. 

 

 

 

Hatsun to increase milk collection in AP, Telangana and Maharashtra 
JUL 27, 2022 
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atsun Agro Product Ltd.(HAP), a lead-

ing private sector dairy company in In-

dia with brands ‘Arokya’, ‘Hatsun’, 

‘Arun Icecreams’, has announced its plans to ex-

pand procurement in Andhra Pradesh, Tel-

angana and Maharashtra. 

HAP has over 3,100 milk collection centres 

which benefit farmers across various villages in 

the three States. HAP plans to aggressively ex-

pand this network of milk collection centres in 

these States to effectively serve over 1 lakh 

farmers, HAP said in a statement.   

HAP plans to further position its milk collection 

centres at remote locations to ensure farmers 

have access to the facility and help them reap 

the benefit of having access to such a facility in 

their own village, thereby providing them with 

market access. 

HAP procures milk from select fine quality cattle 

collected directly from around 4,00,000 farm-

ers.   

Hybrid fodder 

Hastun has invested in procurement infrastruc-

ture over the years to effectively handle a sig-

nificant volume of milk. 

“It is India’s first dairy company to work on in-

creasing farmer income by reducing the cost of 

production. The company has been collaborat-

ing at the university level to commercialize its 

high-yielding, protein-rich hybrid Napier green 

fodder (kambu/bajra) such as Co-4 and Co-5,” 

HAP said. Many of HAP’s farmers have halved 

the cost of feeding their cows by cultivating Co-

4 and Co-5 hybrid fodder. 

By using cow dung as manure, brush-cutters to 

save harvesting labour, rain-guns to cut water 

consumption and milking machines, labour 

costs have reduced significantly. 
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Assam: After fuel and LPG, milk set to get costlier in Guwahati 
JUL 26, 2022 
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reater Guwahati Go-Palak Sanstha, the 

leading organisation of dairy farmers in 

the city, on Monday announced that 

milk prices would be hiked by Rs four per litre 

from August 1, 2022. 

With the price hike, a litre of milk that was 

available at Rs 50 will now be sold at Rs 54. On 

the other hand, the price of milk products is 

also likely to go up following the hike in milk 

prices. 

Speaking to EastMojo, Baburam Paudel, Greater 

Guwahati Go-Palak Sanstha adviser, said, “The 

decision to increase milk prices was taken to 

meet the additional cost in transportation 

charges of fodder and other cattle food arising 

out of the hike in diesel price. Veterinary medi-

cine prices have also gone up. The dairy farmers 

have been facing a loss on operation costs with 

these hikes.” 

The continuous hike in the prices of petrol, die-

sel, LPG cylinder besides several other essential 

commodities has burnt a hole in the common 

man’s pocket this year. 

The common man is likely to suffer more with 

the hike in milk prices. 

There are around 1,050 small and big dairy 

farms in and around Guwahati, most of them lo-

cated in the Amerigog area on the outskirts of 

the city. These dairy farms contribute 1.50 lakh 

litres of milk to the total milk requirement of 

the city. 

 

 

 

NDDB Launches ‘NDDB Mrida Ltd’ for Manure Management 
JUL 26, 2022 
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n the occasion, Rupala said NDDB 

Mrida Ltd will open avenues of addi-

tional income to dairy farmers from 

sale of slurry/dung. The savings to the farmers 

by virtue of replacement of cooking fuel with bi-

ogas. Efforts are being made for better utiliza-

tion of bovine dung but most are individual initi-

atives. 

Parshottam Rupala, Union Minister of Fisheries, 

Animal Husbandry and Dairying launched NDDB 

MRIDA Limited, a wholly-owned subsidiary 

company of National Dairy Development Board 

(NDDB), here on Monday to advance manure 

management initiatives across the country. 

Union Ministers of State for Fisheries, Animal 

Husbandry and Dairying Dr. Sanjeev Kumar Bal-

yan and Dr L Murugan; Atul Chaturvedi, Secre-

tary, DAHD, Govt. of India; Meenesh Shah, 

Chairman, NDDB and NDDB Mrida; Varsha Joshi, 

Additional Secretary (CDD), DAHD, Govt. of In-

dia; and Sandeep Bharti, newly – appointed 

Managing Director of NDDB MRIDA Limited. 

With the approval of the Central Government, 

NDDB has established NDDB MRIDA Limited, an 

Unlisted Public Limited Company under the 

Companies Act, 2013 on July 1, 2022, as with a 
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paid-up capital of Rs.9.50 crore. On this occa-

sion, Dr. Balyan also launched a brochure on 

NDDB MRIDA Limited and Dr. Murugan handed 

over NDDB’s SUDHAN trademark to Chairman 

and MD, NDDB MRIDA Limited. 

On the occasion, Rupala said NDDB Mrida Ltd 

will open avenues of additional income to dairy 

farmers from the sale of slurry/dung. The sav-

ings to the farmers by virtue of replacement of 

cooking fuel with biogas. Efforts are being made 

for better utilization of bovine dung but most 

are individual initiatives. However, this new 

company will provide structured impetus to ma-

nure management efforts. Also, promoting the 

usage of dung-based manure will gradually lead 

to the replacement of chemical fertilizers with 

organic manure thereby reducing dependency 

on India’s dependency on imports, the Union 

Minister further said. 

Speaking at the event, Dr. Balyan said this is a 

first-of-its-kind company focussing on efficient 

utilization of dung by creating a manure man-

agement value chain that will immensely con-

tribute to enhancing the livelihoods of dairy 

farmers at the same time contribute towards 

the Swachh Bharat Mission and promotion of 

green energy. 

Dr. Murugan said the manure management ini-

tiatives have potential to generate biogas equiv-

alent to 50 percent of India’s present LPG con-

sumption & also produce bio-slurry equivalent 

to 44 percent of India’s NPK requirement. Fur-

ther, efficient manure management also pro-

motes general well-being & cleanliness and con-

tributes to increasing the productive economic 

life cycle of the milch animals beyond milking 

thereby helping tackle the problem of stray cat-

tle & lowering GHG emissions. 

Chaturvedi said NDDB has also taken up pro-

jects for the utilization of cattle dung to meet 

the energy needs of dairy plants. The Founda-

tion stone for the first such project was laid by 

Prime Minister of India in Varanasi on Decem-

ber 23, 2021. NDDB has also registered a trade-

mark named ” SuDhan ” to provide a common 

identity to dung-based organic fertilizers. Chair-

man, NDDB, and NDDB Mrida Shri Shah said 

NDDB Mrida Ltd will take up the setting up of 

manure value chain, biogas-based CNG genera-

tion, and biogas-based energy generation for 

dairy plants. 

The new company will explore opportunities to 

efficiently use cattle dung as an ingredient for 

various applications in different industries and 

as a replacement to traditional wood, clay, 

paint, etc. Chairman, NDDB and NDDB Mrida 

Ltd said the company will undertake research 

and development on cost-effective technologies 

for efficient dung management and a major 

area of focus will be establishing revenue gener-

ation models at the village – level through sale 

of cattle dung-based products. 

The company will provide marketing and sale 

support to agencies manufacturing gobar-gas 

slurry-based fertilizers and establish mecha-

nisms to accrue carbon revenue from the pro-

jects to generate an additional revenue stream 

for dairy farmers. 
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GST impact ‘marginal’ on dairy, agro items: Finance Minister 
JUL 26, 2022 
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inance Ministry has said that the net im-

pact of GST on various dairy and agro 

products would be ‘marginal’ because of 

Input Tax Credit. It also acknowledged receiving 

petitions for re-consideration of GST on such 

items. 

“In case of pre-packaged and labelled form of 

such commodities, considering that the tax-

payer will get input tax credit on the inputs and 

input services, the net impact of GST will be 

marginal for consumers,” said the Minister of 

State in the Finance Ministry, Pankaj 

Chaudhary, in a written reply in Lok Sabha. 

This means, increase in prices would not be a 

flat 5 per cent on pre-packaged and labelled 

products such as curd, lassi, butter milk, rice 

and flour. Also, the supplier of such pre-pack-

aged and labelled commodities eligible for avail-

ing threshold exemption or composition 

scheme would be entitled to exemption or com-

position rate. 

Council’s recommendation 

GST Council, in its meeting on July 28-29, rec-

ommended imposition of 5 per cent GST on 

“pre-packaged and labelled” goods such as 

pulses, rice, flour and paneer. However, when 

sold in loose food grains, flour, pulses, curd, 

lassi, buttermilk, paneer continue to remain ex-

empted from GST. These changes have been 

made effective from the July 18, 2022. 

This recommendation has been a topic of major 

political controversy and has affected the pro-

ceedings in the Parliament. 

Chaudhary said that, this move by GST Council 

was unanimous based on the recommendation 

of the Group of Ministers (GoM) on rate ration-

alisation. 

“Certain representations have been received for 

reconsidering the levy of GST on the concerned 

pre-packaged and labelled goods,” Chaudhary 

said. It may be noted that any change in rate 

can be possible only on the basis of recommen-

dation by GST Council. The next meeting of the 

Council is expected to take place next month at 

Madurai (Tamil Nadu). 

GST on Health Insurance 

In response to another question, Chaudhary 

said, proposal for lowering rate on health insur-

ance premium was placed before the Council, in 

its last meeting.  However, it did not recom-

mend any change.  At present, GST on health in-

surance services is levied at standard rate, i.e., 

18 per cent. 

However, certain insurance schemes catering to 

poor sections of the society and the differently-

abled, such as Rashtriya Swasthya Bima Yojana 

(RSBY), Universal Health Insurance Scheme, Jan 

Argoya Bima Policy and Niramaya Health Insur-

ance Scheme are exempted from GST. Exemp-

tion has been granted to specific health insur-

ance schemes catering to the needs of econom-

ically weaker sections of the society 

According to Chaudhary, Health insurance ser-

vice was standard rated even in pre-GST regime 

and the same has been continued in GST. In ad-

dition, there was significant cascading of taxes 

in pre-GST regime. Hence, “GST has not led to 

any higher incidence as compared to the taxes 

in pre-GST regime,” he said. 

Even in its two meetings before last month, the 

GST Council examined requests to lower rates 

but did not make any recommendation to re-

duce GST on insurance service from 18 per cent 

and on health care insurance policies from 18 

per cent to 5 per cent. 
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Farmers demand Telangana government urge centre to remove GST from dairy products  
25th July 2022 08:13 AM 
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centre-to-remove-gst-from-dairy-products-2480343.html 

 
YDERABAD: Telangana Padi Rythula 

Sangham on Sunday urged the State 

government to exert pressure on the 

Centre to remove GST on packaged milk and 

dairy products, and on the equipment used for 

producing them, as it would put an enormous 

burden on the cooperative dairy societies and 

dairy farmers in the State. Launching a  signa-

ture campaign on this issue at Sundayarra 

Vignana Kendram, the organisation has also 

urged the State government to disburse Rs 4 

subsidy per litre to dairy farmers and subsidies 

on the distribution of buffaloes to the benefi-

ciaries without further delay. 

 

 

 

 

MoU inked to set up dairy project and logistics unit in Kerala 
JUL 24, 2022 

https://dairynews7x7.com/mou-inked-to-set-up-dairy-project-and-logistics-unit-in-kerala/ 

 
he Kerala State Industrial Development 

Corporation (KSIDC) has signed a memo-

randum of understanding with the Mu-

ralya Dairy Products (P) Ltd for setting up a 

dairy project and logistics unit in Ernakulam dis-

trict. 

The MoU was signed by M.G. Rajamanickam, 

managing director, KSIDC, and K. Mura-

leedharan, chairman and managing director, 

Muralya Dairy Products, in the presence of 

Chief Minister Pinarayi Vijayan and Industries 

Minister P. Rajeeve. 

Muralya Dairy Products is an arm of the UAE-

based SFC group, and the new project is its sec-

ond unit in the State. The proposed project is 

being set up at a cost of ₹100 crore to cater to 

the demand of Central and north Kerala re-

gions. The project will come up on 4.60 acres of 

leased land in KSIDC’s industrial area at Anga-

maly. It is expected to commence commercial 

operations in two to three years, and generate 

employment for at least 5,200 persons includ-

ing roughly 300 direct jobs. 

The plant will have an installed capacity of 100 

KLPD for liquid milk. The product segment in-

cludes fluid milk variants and milk products 

such as paneer, butter (in cubes, plane & table), 

ice cream, flavoured fresh milk, etc. The prod-

uct line will also include premium varieties of 

fluid milk like farm fresh wholesome milk, A2 

milk, lactogen-free milk, and UHT. The proposed 

project will be a step towards achieving self-suf-

ficiency in milk production in Kerala. 

Mr Rajamanickam said KSIDC would facilitate 

the company in establishing and ensuring 

smooth operations in the State by providing fi-

nancial and infrastructure development sup-
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port, time bound clearances, and other assis-

tance as per the policies and regulations of the 

State government. 

 

 

India to have fixed target for term loan in dairy sector￼ 
JUL 24, 2022 
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nimal Husbandry and Dairy Develop-

ment Minister Prem Singh Patel on Sat-

urday launched country’s first A-Help 

training programme in Bhopal. Pashu-Sakhis of 

the Self-Help Groups of the State Rural Liveli-

hood Mission were trained as A-Help workers in 

a programme organised by the Union Ministry 

of Rural Development and Fisheries, Animal 

Husbandry and Dairying in collaboration with 

the State Animal Husbandry Department with 

the objective of boosting rural economy. 

Patel said that this is a concerted effort towards 

women empowerment, which will set new di-

mensions in the production of milk, poultry etc. 

and organic manure management in the coun-

try. He said that due to the efforts of Prime 

Minister Narendra Modi and Chief Minister 

Shivraj Singh Chouhan, there has been an un-

precedented development in the country 

through women empowerment. Farmers are 

now bagging 10 litres of milk from a cow that 

used to give one litre of milk as a result of ani-

mal husbandry schemes. Availability of better 

roads has accelerated the pace of development. 

Minister Patel and other guests also released 

the logo of the A-Help programme, a book of in-

spirational success stories of progressive cattle 

farmers and a book on entrepreneurship 

schemes of the Animal Husbandry Department. 

Certificates were also distributed to the farmers 

who got the benefit of Kisan Credit Scheme. 

The Union Secretary, Fisheries and Animal Hus-

bandry, Atul Chaturvedi said that till now in the 

history of the country, 70 to 90 percent of the 

working capital and term loans were given by 

banks for agriculture. With the continuous ef-

forts of the Ministry of Animal Husbandry, now 

the target will be fixed by the banks for the live-

stock dairy sector in working capital and term 

loans. 

A-Help trained workers will help in giving pace 

to vaccination programmes, obtaining loan for 

entrepreneurship development, filling applica-

tions, marking the tagging of animals and regis-

tering them on INAPH portal and livestock in-

surance etc. 

Union Rural Development Secretary Nagendra 

Nath Sinha said that landless labourers also 

earn income from animal husbandry. 7 crore 

families in the country are associated with it. It 

is a matter of happiness that so far the states of 

the country have given their consent to train 

more than 2 lakh Pashu-Sakhis as A-Help work-

ers. This process is still ongoing. Union Addi-

tional Secretary Varsha Shah said that Madhya 

Pradesh is one of the leading states of animal 

husbandry. 

State Additional Chief Secretary Animal Hus-

bandry JN Kansotiya thanked the National Dairy 

Development Board. He said that the state will 

cent percent live up to your trust. It is the result 

of dedication and hard work of animal hus-

bandry department, cattle rearers, Pashu-sakhis 

and youths that today Madhya Pradesh has 

reached the third place in milk production. The 
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programme was also addressed by Chairman 

Dairy Development Board Meenesh Shah, Presi-

dent Veterinary Council of India Dr Umesh 

Sharma and Director Dr RK Mehia. Joint Secre-

tary Animal Husbandry and Dairying Upamanyu 

Basu proposed vote of thanks. 

 

 

Amul bucked Covid blues, launched 100+ products during lockdown 
JUL 23, 2022 
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he adage “necessity is the mother of in-

vention” fits well for brand Amul, which 

is owned and marketed by the Gujarat 

Cooperative Milk Marketing Federation 

(GCMMF). 

During the Covid-19 nationwide lockdown, 

which lasted for several months from March 

2020, the leading dairy cooperative brand en-

sured seamless supply of milk and milk products 

across its markets. 

At a time when other food and beverage (F&B) 

brands took a hit during the lock-

down, Amul was on a product-launching spree. 

From immunity boosting milk in variants of tur-

meric, ginger and tulsi to Indian sweets like mo-

hanthal, barfi, kaju katli and laddoo, Amul made 

the most of the lockdown by launching around 

33 products and variants then. Till 

date, Amul has launched more than 100 prod-

ucts across dairy and non-dairy categories since 

Covid. 

The latest one is frozen french-fries produced 

by its member dairy Banas’s newly-commis-

sioned potato processing plant. 

The dairy major is transforming into a full-

fledged F&B and fast moving consumer goods 

(FMCG) player. 

Amul launched a litany of diversified products 

such as flour, edible oils, bakery products, car-

bonated drinks, high protein beverages, choco-

lates, potato-based products, dairy-based fro-

zen snacks, honey and even peanut spreads. 

Yet, for Amul, this is not a deviation from its 

core strengths, rather building on them. 

“Primarily, most of the new product launches 

are milk based but to help double the income of 

our farmer members, non-dairy products have 

also been launched. They include honey, atta 

(flour), and potato-based products, among 

other things,” said Jayen Mehta, chief operating 

officer (COO), Amul. 

According to Mehta, Amul is expanding its hori-

zons into non-milk-based food categories keep-

ing its focus on doubling the income of the fed-

eration’s 3.6 million farmers. It procures around 

28 million litres of milk per day from them. 

“Keeping the milk business as the backbone, 

other food categories are being inducted to 

help our own farmer members. Thus, we are 

heading towards becoming a well-rounded food 

and beverage company. The brand connection 

becomes stronger, both with the producer as 

well as the consumer,” Mehta added. 

A dairy farmer member of Amul is encouraged 

to engage in as many ancillary farming activities 

with the assurance of Amul’s brand and market. 

As such, Amul has a strong base of 3.6 million 

milk producers across 18,600 villages of Gujarat. 

These people are members of its dairy coopera-

tives. 

According to GCMMF managing director (MD) R 

S Sodhi, the lockdown only expedited the dairy 
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major’s move to build its product portfolio in 

dairy and non-dairy packaged products. 

“During the lockdown, consumers have been 

opting for packed foods and went for trustwor-

thy brands. 

With all the launches, be it immunity-boosting 

milk variants or bakery products, we have stuck 

to our core values of offering quality and afford-

able products. Of course, milk continues to be 

our main focus,” Sodhi had told Business Stand-

ard earlier. 

Amul has gone on to add roughly 20 new manu-

facturing plants. Total number of plants, pan In-

dian, now stands at 94. 

Its product-launching spree is set to continue 

even as Amul looks to add organic agriculture 

produce in more staples like atta, rice and 

pulses. 

It would also roll out high-protein products like 

protein shakes, protein water, protein choco-

late, protein ice-cream and protein yogurt in 

the next few months. 

Also on cards are more milk packing plants 

across India to cater to the growing milk de-

mand. Around 8-10 milk packaging stations of 

at least 100,000 units capacity each are getting 

added each year. 

The month-end will see Prime Minister Naren-

dra Modi launch GCMMF’s latest expanded 

cheese production facility at Sabar Dairy. Else-

where, Amul is putting up a new milk powder 

plant, UHT plant and five new ice-cream plants 

in the near future. 

Typically, Amul incurs a capital expenditure 

(capex) of Rs 800-1,000 crore annually for ca-

pacity expansion. 

The expansion plan is also being executed at the 

distribution level with Amul adding more dis-

tributors in towns less than 10,000 population. 

It is expanding its branch network to more than 

78 branches across the country. 

“We have also expanded our Amul parlour net-

work to over 10,000 now. Amul distribution 

network and supply chain worked in an uninter-

rupted manner during the pandemic and that 

has made our business more lucrative,” said 

Mehta. 

It is on the back of this expansion — in terms of 

product portfolio manufacturing capacity and 

distribution — that Amul is pegging a turnover 

of Rs 55,000 crore for FY23, up from Rs 46,481 

crore in FY22. 

 

 

IPO is just part of a long-term play in dairy market: Dodla Dairy’s Reddys 
JUL 23, 2022 
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odla MD Sunil Reddy (left) and BVK 

Reddy, the CEO with Anuradha 

SenGupta 

Dodla Dairy, which went public almost a year 

ago, is a Hyderabad-based milk and dairy prod-

ucts company that has focused on the southern 

market. As it begins the 25th year of its opera-

tions, the company spells out its growth 

plans. Moneycontrol caught up with Dodla MD 

Sunil Reddy and BVK Reddy, the CEO. 

When you look back at the origins, what would 

you say of the journey so far? 

Dodla Sunil Reddy: Dairy is an industry where 

you deal with a vast section of society, with 

lakhs of people. Our grandfather, who is no 
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more now, used to tell us: ’Be careful, you’re 

going all over the world with the family name, 

don’t mess it up. Imagine if it doesn’t do well: 

people are going to shout at the family name. 

It’s not just a name on a packet.’ There were 

ups and downs along the way. Today, we feel a 

sense of pride. We started as a small company 

and built something big, something which is go-

ing to go on. Going for an IPO was just a part of 

that journey. 

About the IPO, give us a sense of how much life 

has changed in the past year… 

Sunil Reddy: Life has changed to the extent that 

we travel to Bombay more often to meet with 

investors and keep people updated. Even ear-

lier, we were engaging with investors and pri-

vate equity investors. Now, we’re dealing with 

another community with a larger number of in-

vestors. That’s the basic change. Also, there is a 

lot more regulatory compliance that we have to 

now do in terms of filing. As for operations, 

there’s not been much of a change. 

It’s been a very volatile year for the stock mar-

kets. Has that affected you? 

Sunil Reddy: It doesn’t bother me. Because as a 

company, my responsibility is to deliver the 

numbers that we’ve promised — keep the com-

pany growing and keep it doing well. The share 

price is a thing of multiple factors beyond the 

control of a small-cap company like ours. 

There’s nothing much we can do but concen-

trate on our work and on our numbers. 

The dairy sector and the processed food indus-

try is dominated by cooperatives, large iconic 

legacy ones such as Amul… Mother Dairy in the 

North, Nandi from Karnataka in the South, 

where different states have different well-

known brands… and there are very few private 

dairy companies. How do you view the competi-

tive landscape? 

Sunil Reddy: The dairy sector was restricted to 

cooperatives earlier. They were taking on a lot 

of responsibility, there was no milk in the coun-

try. Mr Kurien started it. Today, we’re very 

proud to say we’re self-sufficient, the largest 

producer of milk and a lot of credit goes to what 

these guys have done in the past. 

Now after that self-sufficiency the government 

has liberalised and privatised the sector. Private 

dairies today, I think, control 50% of the vol-

ume. There is a report by CRISIL on private dair-

ies’ procurement, pan India, in certain states, 

the private sector has become more than the 

cooperative sector. 

Earlier, when we had nothing, we were looking 

only within the country. Now, we’re looking at 

consumer benefits and going global. The gov-

ernment is saying: why is the dairy industry 

serving only India? Why can’t India look to be a 

global provider? 

Is that why you have acquired a plant in 

Uganda? You are in two markets in Africa… 

Sunil Reddy: Two markets, Uganda and Kenya. 

As an Indian company, we have our own 

strengths. We have value and knowledge, 

thanks to what the cooperatives have given us. 

Even our packaging, it is the best, low-cost ef-

fective packaging. So, those strengths, where 

can we use them? I can go to a continent like 

Africa, where our skill sets will give us value. So, 

we are thinking a little bigger. 

So, what are your plans for the overseas mar-

ket? 

Sunil Reddy: We will go wherever we get value, 

be it an overseas market or an Indian market. 

It’s not something we can just jump into. We 

will take very slow, measured steps unless 

we’re sure and the margins are large enough. 

Within India also we have a huge amount of 

work to be done. 

You have made some acquisitions in the last 

couple of years, are those being subsumed into 

the Dodla brand or are you keeping those 

brands alive? What’s your strategy there? 

Sunil Reddy: We are keeping those brands alive. 

But Dodla will be the major brand. We have be-

come a company which has multiple brands. Af-

rica has another brand: we call it Dairy Top 
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there. we still have KC as a brand. We have ac-

quired Sri Krishna, we’re still holding on to the 

brands. We are seeing where the value for us 

accrues and we’re continuing to keep all the 

brands growing. 

And how do you evaluate value? 

Sunil Reddy: Consumer recognition, and trade 

recognition is one value you have to look at. 

Sometimes they might have done something 

good and that’s why people associate with 

them. We do not want to go with arrogance and 

say we are bigger or better. For example, Sri 

Krishna was one of the first private dairies in 

the country. They’ve been there since the mid-

’90s and they have a strong association with the 

local population. So, we just can’t go there and 

say we have come now. We only strengthen 

whatever is weak, and we try to make it bigger 

and better. 

But did you acquire it for the brand and its 

value, or the plant and its assets? 

BVK Reddy: A very good asset was also there. It 

gave us a perfect fit into where we were selling 

from North Karnataka to Southern Karnataka. 

Each acquisition has its own nuances as to why 

we take it over. But we are predominantly look-

ing at every acquisition in terms of: if we put in 

X amount of money, how quickly do we make it 

back in terms of physical cash generated as a 

cost of capital. We don’t look at it as multiplica-

tion; we look at it more as an accretion, where 

we actually turn it around and make money out 

of it. 

The public offer that you made last year, a large 

part of it was an offer for sale. You also had a 

fresh issue. And I think a lot of that was used to 

clear your debt… 

BVK Reddy: A small portion of it. 

What is the real value that going public offers 

you? 

Sunil Reddy: Today I have an alternate currency. 

Dodla is a debt-free company, we sit with a bit 

of cash with us, we don’t need cash for growth. 

We don’t need money. But I will give it a few 

more years, suppose we are really building and 

growing, and now I have another currency. If to-

morrow, two larger-size companies have to get 

together, now I can go offer somebody saying 

why can’t we give stock instead of cash. That 

puts less pressure on the company. So it’s a 

longer-term view. 

So, going public is really a building block to-

wards a long play for Dodla… 

BVK Reddy: See if you own 63% of the com-

pany, and the amount of cash we’re generating, 

I would have been happier with it (remaining 

private). Because there is a lot more cash accru-

ing to me personally than it ever would when 

I’m public. But the public game is a much larger 

game. Going public is just the beginning. It 

makes no sense to go public for such a small 

market cap. So, we are looking at it from the 

longer term. 

What do you make of where the economy is to-

day? Given that we’ve had two years of the 

pandemic? Are we back at pre-pandemic levels? 

Sunil Reddy: Yes, we are back to pre-pandemic 

or rather growth compared to the pre-pan-

demic level. 

And what do you see of the challenges today, 

given the runaway inflation, and the global un-

certainty because of the Ukraine war? How do 

you see all of these parameters and macroeco-

nomic factors affecting your ambitions and your 

plans? 

Sunil Reddy: My biggest worry is that if people 

start to hurt because of inflation, consumption 

will get hurt. And that should again cause defla-

tion to tame the inflation. I hope at least we will 

be able to pass it (inflation) on because we are 

just an intermediary processor who buys from 

farmers, processes and sells to consumers with 

a markup. 

So, we have to keep agile in moving prices up. 

Ukraine is going to hurt at the back end: fuel go-

ing up; if maize doesn’t come in and moves out 

of the country, (the price of) cattle feed will go 



up and is going to hurt us. The same with pack-

aging material, all that is moving up. So who’s 

going to bear the brunt? I think it is going to be 

borne across the chain. 

So I will push some of the cost onto the con-

sumer, and some to the farmer. But some-

where, we also have to take an equal share and 

we try to compensate through efficiency. We’re 

not just trying to increase prices but trying to 

build in a lot more efficiencies bringing costs 

down etc. 

But do you see headroom for price increases 

across your product range? 

Sunil Reddy: We have to pass it on always. Not 

only with us but all food products in the country 

will start to see that change. Efficiency in the 

backend and efficiency from the manufacturer 

should help the overall system. Still, consump-

tion will come down, volumes will come down. 

For example, if you can’t afford to buy curd you 

will compromise; if you can’t use milk in coffee 

or tea, you will shift to black coffee. Our respon-

sibility is to keep it more affordable and keep 

people. 

In FY22, you hit 2,000 crore plus in terms of rev-

enue. Give us a sense of the kind of milk pro-

curement volumes we are talking about. 

BVK Reddy: This year, we are targeting roughly 

around 15 lakh litres a day for milk procure-

ment. In the last three years we have added a 

lot of chilling centres. Earlier, we used to have a 

shortage of 10-15% and used to buy from third 

parties. Slowly we have overcome that short-

age. Last year itself we became 50,000 litres 

surplus. This year we are purely using 100% of 

our own milk and will also be in surplus. 

Your product portfolio has expanded, how are 

you making decisions of what new products to 

add and what is in the pipeline? 

BVK Reddy: Depending on the market require-

ment, we add new products. For example, in 

the last couple of years, every year you see very 

good growth in curd, especially buttermilk. 

When the wife and husband are both working, 

mostly in metro cities, most people buy ready-

made curd. So there is good growth in the curd 

and buttermilk market. 

What are your pan-India plans? 

BVK Reddy: Pan-India, earlier, when we used to 

have surplus butter and ghee, we used to sell in 

Rajasthan, Gujarat, Madhya Pradesh and Hima-

chal Pradesh also. So, we have sold across India, 

even in Calcutta. We have mostly sold powder 

and ghee and butter — long-life products — at 

a Pan-India level. Not perishable products. 

Do you see sustainable growth coming from 

these markets? 

BVK Reddy: Yes, 100%. 

What are you expecting in terms of the agricul-

tural economy and the related dairy farming 

economy? How do you see that playing out this 

year with respect to the monsoon impact? 

BVK Reddy: This year, the monsoon has set in at 

the right time and we are expecting very good 

milk production. Last year in the first quarter 

there was the COVID impact and some disrup-

tion was there. But not this year — we are ex-

pecting very good growth this year. 

What’s your ambition for this company that you 

have helped build?BVK Reddy: Within five years 

it will double — it will become double. We took 

a very long time to establish ourselves, but once 

you establish it multiplies fast. 
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o tighten the noose around shops selling 

adulterated milk in the area, the admin-

istration has launched a drive to collect 

and test samples directly from consumers. 

The campaign, initiated under the Mission Tan-

drusat Punjab, has been launched under super-

vision of senior functionaries of the Dairy Devel-

opment Department and the civil administra-

tion led by Ahmedgarh SDM Harbans Singh. 

Amargarh MLA Jaswant Singh Gajjanmajra said 

the campaign had been launched to ensure that 

residents receive pure and safe milk and milk 

products at genuine rates. “As milk is consumed 

by children and elderly persons, maintaining its 

purity is utmost required to protect them ( chil-

dren and elderly ) from hazardous effects of un-

safe adulterants,” said Gajjanmajra maintaining 

that officials had been asked to organise camps 

at various localities irrespective of political alle-

giance of residents and facilitators. 

Officials of the department under supervision of 

Dairy Development Inspector Harmesh Singh 

Gill organised camps at various locations and 

tested purity of milk, free of cost for the area 

residents. 

Gill said around one-third samples brought from 

domestic units were found to contain water be-

tween 5 per cent and 20 percent. “However no 

objectionable material, which can be injurious 

to humans, was detected from any of the sam-

ples,” said Gill. 

The SDM said the drive had been launched to 

prevent adulteration of milk and milk products 

and spread awareness among residents about 

causes and consequences of consuming adulter-

ated food items including milk. 

 

 

 

Rashtriya Gokul Mission Attains Remarkable Progress-Dairy Profitable￼  
 JUL 22, 2022 

https://dairynews7x7.com/rashtriya-gokul-mission-attains-remarkable-progress-making-dairy-more-profitable/ 

 
rtificial insemination services have 

been made available at farmers’ door-

steps as part of the Nationwide Artifi-

cial Insemination (AI) Program. As of today, 3.50 

billion animals have been covered, 4.33 billion 

artificial inseminations have been performed, 

and 2.28 billion farmers have benefited from 

the programme. 

Rashtriya Gokul Mission (RGM) has been imple-

mented by the Department of Animal Hus-

bandry & Dairying with the goal of developing 

and conserving indigenous bovine breeds, and 

genetic upgrading of bovine populations, and 

increasing milk production and productivity of 
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bovines, thereby making dairying more profita-

ble for farmers.  

The Scheme was put in place with the following 

goals in mind: 

Using advanced technologies to increase bo-

vine productivity and milk production  in a sus-

tainable manner. 

To spread the use of high genetic merit bulls for 

breeding. 

To increase artificial insemination coverage by 

strengthening the breeding network and provid-

ing artificial insemination services to farmers at 

their homes. 

To promote indigenous cattle & buffalo rearing 

and conservation in a scientific and holis-

tic manner. 

The following are the scheme’s major accom-

plishments since its inception: 

Artificial insemination services have been made 

available at farmers’ doorsteps as part of the 

Nationwide Artificial Insemination (AI) Program. 

As of today, 3.50 billion animals have been cov-

ered, 4.33 billion artificial inseminations have 

been performed, and 2.28 billion farmers have 

benefited from the programme. 

So far, 14092 viable embryos of mostly indige-

nous breeds have been produced, 6598 viable 

embryos have been transferred, and 1075 

calves have been born under the programme. 

The government has launched an Accelerated 

Breed Improvement programme that will use 

IVF technology to establish 2 lakh IVF pregnan-

cies over the next five years. Farmers will be eli-

gible for a subsidy of Rs 5000 per guaranteed 

pregnancy. Farmers now have access to bovine 

IVF technology. 

Sex-sorted semen production has been intro-

duced in the country to produce only female 

calves with up to 90% accuracy. The use of sex-

sorted semen will be a game changer not only 

for increasing milk production but also for re-

ducing the number of stray cattle . Sex-sorted 

semen production facilities have been estab-

lished at four government semen stations, and 

three private semen stations also have sex-

sorted semen production facilities. So far, 44.37 

lakh doses of sexed sperm have been produced. 

The government has launched an accelerated 

breed improvement programme using sex-

sorted semen. Under the programme, 51 lakh 

pregnancies will be established, and farmers 

will be eligible for a subsidy of Rs 750, or 50% of 

the cost of sorted semen, on confirmed preg-

nancy. 

To meet the demand for high genetic merit 

bulls at sperm stations, the country has imple-

mented 13 Progeny Testing (PT) and 7 Pedigree 

Selection programmes. Under this programme, 

2401 high genetic merit bulls, primarily of indig-

enous breeds, were produced and inducted at 

sperm production stations. 

So far, 29,218 Multi-purpose Artificial Insemina-

tion Technicians in Rural Areas (MAITRIs) have 

been trained to deliver breeding inputs to farm-

ers’ doorsteps. 

16 Gokul Grams and two National Kamdhenu 

Breeding Centres have been established for the 

scientific and holistic development and conser-

vation of Indigenous breeds. 

 

 

 

 

 

 

 

 

 



Firms not passing on ITC in prepacked Dairy may face profiteering charges 
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ompanies not passing on the benefit of 

Input Tax Credit (ITC) on pre-packaged 

dairy and agro items may face profiteer-

ing charges. Experts say prices of such products 

need not go up by a flat 5 per cent because of 

ITC. 

One of the responses in an FAQ (Frequently 

Asked Questions) issued by the Central Board of 

Indirect Taxes and Customs (CBIC) on taxing 

pre-packaged and pre-labelled goods says the 

manufacturer, wholesaler and the retailer 

would be entitled to ITC on the 5 per cent GST 

charged by the supplier in accordance with the 

law. 

While some companies have hiked prices of 

dairy products by a flat 5 per cent and also 

rounded it of, some are in the process of doing 

so. “With the impact of the GST on certain 

product categories, we are revising the MRP of 

select pack sizes coming under the ambit of this 

new compliance,” said Manish Bandlish, MD of 

Mother Dairy Fruit and Vegetable Pvt Ltd. 

Earlier, a report by ICICI Securities said most 

dairy companies would be able to get ITC on the 

costs incurred, such as packaging material, 

freight and transportation and ad-spend. This 

means the effective impact of the GST levy will 

be 2-3 per cent. Experts, too, agree with the 

view. 

Anti-profiteering provisions 

Section 171 of the Central Goods and Services 

Tax (CGST) prescribes two situations when anti-

profiteering measures can be triggered. First, 

there is no commensurate reduction in prices 

after a cut in the tax rate. Second, the ITC bene-

fit is not passed on to the recipient by way of a 

commensurate reduction in prices. In the con-

text of the new taxation regime, the first meas-

ure will be applicable for pre-packaged and la-

belled products exceeding 25 kg or litre and the 

second for re-packaged and labelled products 

exceeding 25 kg or litre. 

Chartered Accountant Priyanka Sachdeva, Part-

ner (GST) with AMRG & Associates, said most 

businesses will attract the anti-profiteering pro-

visions. The Directorate-General of Anti Profi-

teering is expected to monitor all businesses 

closely, fearing a price increase would leads to 

further intensify food inflation. 

“Such businesses, on the contrary, would see a 

swift swelling of ITC owing to a range of input 

goods and services used. The task of computing 

profiteering benefits may be a big challenge ir-

respective of the scale of operation, in the ab-

sence of machinery provisions,” she said. 

Harpreet Singh, Partner in KPMG, said to avoid 

scrutiny by anti-profiteering authorities, suppli-

ers need to revisit their product cost-sheet to 

ensure the benefit of additional input credits, if 

any, is factored in before devising the new pric-

ing policy. 
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HC refuses to entertain PIL for clean milk for Delhiites 
JUL 22, 2022 
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he Delhi High Court on Thursday refused 

to entertain a PIL to “advise” the Lieu-

tenant Governor (LG) of Delhi and the 

Commissioner of city police to ensure a supply 

of clean and hygienic milk to citizens here. A 

bench headed by Chief Justice Satish Chandra 

Sharma said that no law empowered the court 

to “advise” the LG. 

“Under which jurisdiction can the high court ad-

vise the LG? I have not seen any provision in the 

Constitution which empowers the high court to 

advise the LG”, the bench, also comprising Jus-

tice Subramonium Prasad, told the petitioner, a 

lawyer. 

The petitioner, who relied on news reports, em-

phasized that “cattle were dying on the road” 

and that it was “feeding on plastic”. 

In the petition, the petitioner said that the “ne-

glected, abandoned and pathetic condition of 

the cattle is affecting the health of Delhiites.” 

Subscribe to ETPrimeThe petitioner added that 

the issue in her plea concerned the right to life 

under Article 21 of the Constitution while claim-

ing that the court has the power to advise the 

LG under its “advisory jurisdiction”. 

In her plea, she also said that the cattle are 

feeding on “contaminated food” and dirty sew-

age water from the drains. 

“We don’t deliver judgements on the basis of 

reports… We know our limitations,” the court 

observed. 

After the court expressed its inclination to im-

pose a “heavy cost”, the petitioner withdrew 

the plea. 

 

 

 

Gujarat starts vaccinating cattle against dreaded Lumpy Skin Disease 
JUL 21, 2022 
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he Gujarat government has started vac-

cinating cattle against the dreaded 

Lumpy Skin Disease (LSD) that is found 

in milch cattle, the State agriculture and animal 

husbandry department said. 

Caused by the pox virus and believed to be 

spread by blood-feeding insects such as mosqui-

toes, bees/flies etc., Gujarat had reported LSD 

cases initially in June-July last year. 

Raghavji Patel, Minister for Agriculture and Ani-

mal Husbandry, Gujarat,, said LSD cases were 

reported from 11 districts in the Saurashtra-

Kutch and South Gujarat regions of the State. 

“The symptoms of Lumpy Skin Disease have 

been reported in cattle in the districts of 

Devbhumi Dwarka, Jamnagar, Kutch, Rajkot, 

Porbandar, Surendranagar, Junagadh, Morbi, 

Bhavnagar, Amreli, and Surat. So far, about 3 

T 

T 

https://dairynews7x7.com/hc-refuses-to-entertain-pil-for-clean-milk-for-delhiites/
https://economictimes.indiatimes.com/topic/delhi
https://dairynews7x7.com/gujarat-starts-vaccinating-cattle-against-dreaded-lumpy-skin-disease/


lakh cattle have been vaccinated,” he said. Gu-

jarat has nearly 95 lakh cows and buffaloes. 

Hester starts vaccine supply 

Ahmedabad-based animal vaccine maker Hester 

Biosciences Ltd. is the first to develop and make 

available a vaccine for LSD in India. 

It has started supplies to Gujarat after it se-

cured authorisation from the Union Ministry of 

Animal Husbandry to repurpose its goat pox 

vaccine for LSD. 

Hester Biosciences, in a statement on Wednes-

day, said that the government advisories have 

prescribed to “use the Goat Pox vaccine in 

higher dosage to protect, prevent and reduce 

mortality due to LSD. 

“Hester has adequate ready stocks of its Goat 

Pox vaccine as well as of its other complement-

ing products. It has geared up to manufacture 

additional quantities for immunisation and pre-

vention of LSD, as well as its complementary 

products should there be an outbreak,” it said, 

adding that the company also manufactures 

complementing therapies like antibiotic CuRx 

Inj (Enrofloxacin+Ketoprofen), which are very 

effective and helpful in the current LSD out-

break. 

LSD symptoms 

The LSD symptoms are mainly the inflammation 

or nodules on the skin and chronic debility in af-

fected animals; reduced milk production, poor 

growth, infertility and abortion. It leads to the 

death of the animal in extreme circumstances. 

 

 

 

KMF makes another bid to raise milk prices, but gets no go-ahead from govt. 
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et another attempt by the Karnataka 

Milk Federation (KMF) to raise milk 

prices to provide relief to farmers 

across the State has been, for now, spiked by 

the government. 

While KMF had sought permission of the State 

government to increase the price of milk by ₹5 

a litre, Minister for Cooperation S.T. Somashek-

har told The Hindu that they had received the 

proposal, but the government had decided not 

to act on it immediately. “We will take a call af-

ter reviewing the pros and cons with Chief Min-

ister Basvaraj Bommai,” he said. 

The proposal was made about a fortnight ago. 

In April, KMF Chairman Balachandra Jarkiholi 

met Mr. Bommai seeking to convince him on 

the price hike, but in vain. The fresh proposal 

has come again, since the last time that the milk 

price had been increased in Karnataka was in 

2020. Since then, the farmers federation has ap-

proached the government to raise the price at 

least four times. Currently, a litre of milk sold 

under Nandini brand costs ₹37. 

A senior KMF official acknowledged that the 

federation had placed a proposal to increase 

the price by ₹5 of which ₹3 is proposed to be 

passed on to the farmers if the government ac-

cepts the proposal. “In the last three years, in-

put cost in the dairy industry had seen an in-

crease and ₹3 per litre would bring the much 

needed relief to farmers affected by the general 

price rise. The operating costs of KMF and milk 

unions have also gone up,” he said. 

The official also pointed out that the KMF’s tar-

get to procure 1.3 crore litres of milk every day 

by 2027 could be met as more farmers could be 

attracted into dairy farming. On an average, 

KMF procured 92.82 lakh litres in June, highest 
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so far. In recent years, the procurement has 

been growing between 10% and 14% annually. 

 

Farmer’s demand 

Bengaluru Milk Union Ltd. president Narasim-

hamurthy told The Hindu that the unions have 

been asking for price rise, but the State govern-

ment has been turning a blind eye on the issue. 

“The milk price in all the States is above ₹40 a li-

tre. If a scientific price has to be fixed, farmers 

should get at least ₹35 per litre. Besides ₹5 

given by the government as incentive per litre, 

farmers get varying amount between ₹23 and 

₹29 a litre depending on the district milk un-

ion,” he said. 

Mr. Narasimhamurthy said that the unions are 

under pressure to cut the procurement cost at 

the expense of farmers in the absence of a price 

hike. “The only way to protect the unions from 

collapsing is to reduce procurement price given 

to farmers. A proposal has been moved to re-

duce the procurement price by ₹1.5 in BAMUL, 

which currently pays farmers ₹28.5 per litre.” 

Problem of loose change 

Post the revision of the price of curd, buttermilk 

and lassi, KMF agents are finding a problem of 

providing change to the customers. While the 

KMF had initially rounded off the cost after cal-

culating the GST, after the rollback, a 200 ml sa-

chet of curd cost ₹10.50. The 200 ml buttermilk 

depending on packaging cost ₹7.50 for sachet, 

₹10.50 in multi-layered packaging and ₹12.50 in 

a pet bottle. The 200 ml mango lassi in multi-

layered packaging now costs ₹26.50. 

KMF sources said that though they were aware 

of the problem, the rollback had been necessi-

tated due to government direction. “We will 

discuss the problem in the board and take suita-

ble action. We are also aware of the problem of 

lose change in the market.” 

Farmers lose feed subsidy 

While input costs have gone up by about 30%, 

milk farmers in Karnataka have had to face an-

other blow with the government withdrawing 

input subsidy of ₹75 for 50 kg of feed that they 

used to get earlier, said Bengaluru Milk Union 

Ltd. president Narasimhamurthy. This comes at 

a time when the unions are also under pressure 

to cut the procurement cost by ₹1.50. 

 

 

 

Telangana: TRS takes to streets, Twitter against GST on packaged milk, dairy products 
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uling Telangana Rashtra Samithi (TRS) 

party leaders and members hit the 

streets across the state Wednesday to 

protest against the BJP-led Centre’s decision to 

impose Goods and Services Tax (GST) on pack-

aged milk and dairy products. They also flooded 

Twitter with messages and memes that carried 

the hashtag #DhokhebaazModi to attack Prime 

Minister Narendra Modi and the Centre. 

On Wednesday morning, minister and party 

working president KT Rama Rao urged the party 

workers to stage demonstrations across the 

state against the five per cent GST imposed on 

packaged milk and milk products by ensuring 

the participation of dairy farmersR 
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Amul achieves group turnover of Rs 61,000 crore for FY 22 
JUL 20, 2022 
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urnover grew by 18.46% YoY – faster 

than its 12-year CAGR of 16% 

Dairy major and Amul marketer, Gujarat 

Cooperative Milk Marketing Federation 

(GCMMF), on Tuesday reported group turnover 

of ₹61,000 crore for the fiscal 2021-22. The 

dairy federation held its 48th Annual General 

Body Meeting on Tuesday. GCMMF is a federa-

tion of 18 members district dairy unions of Gu-

jarat. 

Amul milk cooperative movement is celebrating 

its 75th anniversary. The dairy major is cur-

rently ranked as the eighth largest dairy organi-

zation in the world. Amul, added another 

₹8,000 crore to its group turnover in 2021-22, 

growing at 18.46 per cent —faster than its 12-

year compounded average growth rate of 16 

per cent, a statement said. 

The turnover got a boost after rapid post-pan-

demic recovery in out-of-home consumption 

and demand from restaurants, catering, travel 

and hospitality segment. 

Shamalbhai Patel, Chairman, GCMMF, in-

formed, “Over the last 12 years, our milk pro-

curement has increased by a phenomenal 190 

per cent. This impressive growth was a result of 

the high milk procurement price – which has in-

creased by 143 per cent during this 12-year pe-

riod – paid to our farmer-members.” 

“The highly remunerative price helped us retain 

farmers’ interest in milk production and better 

returns from dairying have motivated them to 

enhance their investments in this sector,” the 

Chairman added. 

Investment 

Amul said it is making an investment of approxi-

mately Rs 800 crore to Rs 1,000 crore towards 

capacity addition. 

The dairy major is expanding fresh products 

(milk, curd and buttermilk) capacities.” A new 

dairy plant, with an investment of ₹500 crore, 

will come up in Rajkot. Within two years, large 

dairy plants will also come up in Baghpat, near 

Delhi, Varanasi, Rohtak and Kolkata,” Patel 

added. 

Amul is also said to be working on a technology 

which can store perishable Indian milk-based 

sweets and desserts for up to 45 days and be-

yond. 

R S Sodhi, Managing Director of GCMMF, in-

formed, “Our milk-based beverages business 

grew by 36 per cent in value terms, despite the 

peak summer season of 2021 being impacted by 

the second wave of Covid. Our ice-cream busi-

ness also saw a sharp revival with a more than 

50 per cent value growth in 2022. Our flagship 

brand Amul Butter grew by 17 per cent, while 

our ghee business grew by more than 19 per 

cent, both in value terms.” Amul achieved 17 

per cent value growth in Amul long-life milk, 44 

per cent value growth in Amul Cream, 24 per 

cent value growth in Amul Dahi, 18 per cent 

value growth in fresh buttermilk and impressive 

12 per cent value growth in largest product cat-

egory, Amul fresh milk. Amul has also launched 

the organic initiative to encourage farmers to 

adopt organic farming and natural farming. Spe-

cial testing labs will be set up by Amul across In-

dia to enable all farmers involved in organic and 

natural farming to test their farm produce at re-

liable and affordable rates. 
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ealers, who were not claiming the in-

put tax credit earlier, can get it reim-

bursed now 

Chief Minister Basavaraj Bommai, who also 

heads the Group of Ministers (GoM) on GST 

rate rationalisation, announced here on Mon-

day that he will ask traders not to pass on to 

consumers the 5 per cent GST levy on dairy 

items, packaged and branded food products. 

The state-run KMF responded quickly and re-

vised the rates of its products, including butter-

milk, lassi and curd, though it did not fully roll 

back the prices. There was no information on 

others following the directions.It was KMF’s de-

cision to increase prices of its products from 

Monday that came as a shock to consumers, 

who slammed the government on social net-

working sites. 

Bommai was forced to control the damage by 

advising dealers not to pass on the tax burden 

on to customers, when there is a provision to 

get it reimbursed from the government. 

 
“The 5 per cent GST is only on the packaged and 

branded food items which is not meant to be 

passed on to consumers as traders can get the 

duty paid reimbursed in the coming days. I will 

get instructions from the GST Council in this re-

gard,” he clarified. 

Dealers, who were not claiming the input tax 

credit earlier, can get it reimbursed now. Rice 

mill owners recently shut their business in pro-

test against the levy of 5 per cent GST on the 

food items. 

 

 

 

Hatsun Agro reports 12% decline in net profit in Q1 
JUL 20, 2022 

https://dairynews7x7.com/hatsun-agro-reports-12-decline-in-net-profit-in-q1/ 

 
atsun Agro Product Ltd, the Chennai-

based dairy company, reported a 12 

per cent decline in net profit to ₹52 

crore in the first quarter ended June 30, 2022 as 

against ₹59 crore for the same quarter last year. 

Revenue was up 31 per cent to ₹2,015 crore 

(₹1,539 crore). For the first time, the company 

crossed the ₹2,000 crore mark in a quarter. The 

company in a release said that it experienced 

high inflation in raw materials, packing materi-

als and logistics. Inflation, after peaking, had 

started moderating and suitable price correc-

tions were done at the end of first quarter. 

The company’s board declared an interim divi-

dend of ₹6 per equity share (600 per cent) on 

the fully paid up equity shares of the face value 

of ₹1 per share. This is the first interim dividend 
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declared by the board for the financial year 

2022-23, says a company release. 

RG Chandramogan, Chairman, Hatsun Agro 

Product said; “we are happy to report good 

growth in revenues and crossing ₹2,000 crores 

sales mark for the first time in a quarter. Strong 

sales recovery in the domestic market post 

Covid with good summer sales led to highest 

ever quarterly sales volume. All our business 

segments did well with our leading brands reg-

istering healthy sales growth.” 

Retail expansion 

HAP’s retail expansion in the last two years 

helped us reach customers in new markets like 

Maharashtra, Odisha, West Bengal and Madhya 

Pradesh and also supported existing strong ba-

ses in South India. 

 

 

 

Amul MD Urges Jammu-Kashmir LG To Identify Land For Dairy Plant 
JUL 18, 2022 

https://dairynews7x7.com/amul-md-urges-jammu-kashmir-lg-to-identify-land-for-dairy-plant/ 

 
ujarat Cooperative Milk Marketing Fed-

eration Managing Director Rupinder 

Singh Sodhi on Sunday urged Jammu 

and Kashmir Lieutenant Governor Manoj Sinha 

to identify a suitable land to set up a new dairy 

plant in the UT, an official spokesperson said. 

Sodhi, accompanied by JKMPCL CEO Gaurav 

Sharma, informed Sinha that the implementa-

tion of Integrated Dairy Development Scheme 

has resulted in registering a three-time increase 

in the milk procurement of JKMPCL in three 

years. 

While briefing about the achievements made by 

Jammu and Kashmir Milk Producers Coopera-

tive Limited, Sodhi informed that JKMPCL is eye-

ing to achieve Rs 325 crore worth turnover this 

year, the spokesman said. 

He apprised the Lt Governor on the efforts be-

ing made for increasing the milk production ca-

pacity in J-K and also shared the need for identi-

fying a suitable land for developing the new 

dairy plant. 

It was informed that JKMPCL has paid Rs 350 

crore in the last two years for milk procurement 

to small and marginal farmers, providing them 

better livelihood especially during Covid times, 

the spokesperson said. Gujarat Cooperative 

Milk Marketing Federation sells products under 

the Amul brand. 
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Milma milk products to be costlier from Monday 
July 17, 2022 

https://www.onmanorama.com/news/business/2022/07/17/milma-milk-products-price-hike.html 

 
ilma products will be costlier from 

Monday in the wake of a 5% GST on 

essential items announced by the 

Centre. 

"Under the situation, Milma is unable to absorb 

the loss at the present rates so we have to im-

plement a price hike in our products," said 

Milma Chairman KS Mani. 

It is understood that the price of curd distrib-

uted by Milma will go up by Rs 3 per 500ml. 

As per the revised rates, 500ml of toned milk 

curd that used to cost Rs 29 will be Rs 32. The 

rates of skimmed milk curd and set curd have 

been increased from Rs 27 to Rs 30 and Rs 30 to 

Rs 33 respectively. 

While the price of a packet of buttermilk will re-

main Rs 10, the quantity will be reduced from 

250ml to 200ml. 

 

 

 

Baghel govt. digs its toes in politics of cow urine 
JUL 17, 2022 

https://dairynews7x7.com/baghel-govt-digs-its-toes-in-politics-of-cow-urine/ 

 
n what appears to be the adoption of cow 

politics by a Congress government, the Bhu-

pesh Baghel-led administration in Chhattis-

garh has approved the procurement of cow 

urine and extended its Godhan Nyay Yojana. 

“We will launch the pilot of the scheme under 

the Godhan Nyay Yojana, a part of Narva Garva 

Ghurva Bari initiative, under which we have al-

ready been buying cow dung and converting it 

into compost,” Pradeep Sharma, Planning and 

Policy Adviser to Mr. Baghel, said on Friday. 

“Now we will also buy cattle urine at ₹4 a litre. 

The scheme has been approved by the Cabinet 

and will be launched in two places in each dis-

trict on July 28, the auspicious day of Hareli [a 

farmer’s festival],” he said. 

Rural boost 

The government claims that the Narva Garva 

Ghurva Bari scheme is an attempt to strengthen 

the rural economy and make it more self-sus-

tainable. The name has been derived from four 

Chhattisgarhi words: narva means rivulet, garva 

is a term to denote animals, mainly cattle, 

ghurva refers to manure, and bari is a term for 

village gardens where people grow vegetables. 

Under the Godhan Nyay Yojana, gauthans or 

cow sheds are built in each village to house do-

mestic and stray cattle. The idea, the govern-

ment says, is to relieve farmers from the prob-

lem of cattle grazing in the fields and at the 

same time, make value-added products such as 
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vermi compost, super compost and super com-

post from dung. The cow urine, Mr. Sharma 

said, would be used to make pesticides. 

Politically, cow-related schemes are seen as the 

Congress government’s attempt to blunt the 

Bharatiya Janata Party’s advantage when it 

comes to cow protection. Mr. Sharma claimed 

that some other States had adopted similar 

schemes following its success in the State. 

BJP alleges corruption 

Meanwhile, the Narva Garva Ghurva Bari 

scheme has come under attack from Union Ru-

ral Development and Panchayati Raj Minister 

Giriraj Singh, who is on a visit to the State. Ad-

dressing a gathering in the industrial district of 

Korba on Friday, the senior BJP leader alleged 

that rampant looting and corruption was going 

on in the scheme. 

“Ninety per cent of the money that goes into 

the implementation of the scheme has been 

pumped in through my department. Mr. Baghel 

should be asked where are the 23,000 gauthans 

if stray cattle continue to roam around. Mr. 

Baghel said that he would give you gauthans, 

but are there any in this village? All he has are 

such tempting slogans for the common people 

while he himself takes a cut from coal mines to 

fill his own pocket and those of his political 

bosses in Delhi,” Mr. Singh alleged. 

Earlier, during a review meeting on the status of 

implementation of Central government pro-

grammes with district panchayat representa-

tives in Korba, former State Home Minister and 

Rampur MLA Nankiram Kanwar reportedly 

raised the issue of panchayats spending the 

amount provided by the 15th Finance Commis-

sion on the gauthans in Mr. Singh’s presence. 

When a district panchayat member denied the 

allegation, the Minister is said to have rebuffed 

her and accused the panchayats of arbitrariness 

in diverting funds for the Godhan Nyay Yojana 

at the cost of other development works. 

Responding to the allegations, State unit Con-

gress spokesperson Dhananjay Singh said the 

Narva Garva Ghurva Bari scheme was a key ele-

ment of the new Chhattisgarh model that had 

drawn praise from all quarters and Mr. Singh 

should have done some research before making 

a comment. “These allegations are baseless and 

fabricated. Mr. Singh, or all other Union Minis-

ters know they have nothing to show for in the 

past eight years and their Gujarat model has 

failed completely,” Mr. Dhananjay Singh said. 

 

 

 

Ministry of Rural Development Secretary calls for fisheries sector to be ‘integrated’ like 

dairy industry 
Jul 16, 2022 

https://www.thehindubusinessline.com/economy/agri-business/ministry-of-rural-development-secretary-calls-for-

fisheries-sector-to-be-integrated-like-dairy-industry/article65646583.ece 

fficials and industry players take part in 

the first conference on fishtech, organ-

ised by FICCI 

It is crucial to have an integrated chain of activi-

ties when organising fish farmers, especially 

those who are poor, said  NN Sinha, Secretary, 

Ministry of Rural Development at the first con-

ference on fishtech, organised by the industry 

chamber FICCI.   
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Global  News 

Full or whole fat milk consumption may lead to Cognitive decline 
JUL 27, 2022 

https://dairynews7x7.com/full-or-whole-fat-milk-consumption-may-lead-to-cognitive-decline/ 

 
esults of recent research that were 

published in Molecular Nutrition &Food 

research suggest that there are no ob-

vious potential links between consumption of 

the most popular dairy products and cognition. 

There may be an association however with a 

greater rate of cognitive decline over a 2 year 

period in older adults at high cardiovascular dis-

ease risk for whole fat milk, the research stated. 

The key results of the findings of this study ae 

as follows 

 
Introduction of the Research study 

As the population ages, the rise in the global 

prevalence of cognitive impairment, including 

dementia, is an increasingly major public health 

concern.[1] Cognitive decline refers to the at-

tenuation in cognitive function which encom-

passes the mental processes such as attention, 

short-term and long-term memory, reasoning, 

coordination of movement and planning of 

tasks, that are crucial for the conduct of daily 

living activities.[1, 2] The concept of cognitive 

decline ranges from minimal age-related cogni-

tive decline to mild cognitive impairment to de-

mentia, which is the most severe cognitive im-

pairment, as the final stage of this dysfunc-

tion.[3, 4] Worldwide, at least 55 million people 

are living with dementia, and it is predicted that 

by 2050 over 139 million people will be af-

fected.[5] In Spain, more than 800 000 people 

are living with Alzheimer’s disease, which is the 

most frequent cause of dementia.[6] 

Faster rates of cognitive decline may lead to 

earlier onset of cognitive impairment and de-

mentia.[2] This is concerning as there is a di-

verse etiology and, mainly due to limited long-

term evidence, factors affecting cognitive func-

tion are poorly understood.[1, 2] Furthermore, 

effective treatments to cure cognitive disorders 

or to slow the rate of cognitive decline are still 

not available.[1] For that reason, prevention 

strategies targeting modifiable risk factors, such 

as nutritional intake and dietary habits, remain 

a promising approach.[3, 4] 

Milk and other dairy product consumption may 

play an important role in the prevention of age-

related cognitive decline and dementia.[7–

9] Previous studies have suggested that phos-

pholipids in the milk fat globule membrane 

(MFGM) may explain the possible biological 

mechanisms linking milk and other types of 

dairy consumption to cognitive function.[4] Ad-

ditionally, various researchers have demon-

strated that nutrients found in dairy products 

may exert beneficial effects directly or indirectly 

on cognitive function, including whey protein, 

bioactive peptides, α-lactalbumin, vitamin B12, 

and calcium.[9] The actions of probiotics con-

tained in fermented dairy products modulating 

gut microbiota may also impact cognitive func-

tion.[7, 9, 10] 

However, findings from a limited number of epi-

demiological studies investigating the associa-

tion between dairy product consumption and 

cognitive function remain inconsistent with high 

heterogeneity, and most are cross-sectional in 

design.[11–16] Therefore, to investigate the as-

sociation between dairy consumption and cog-

nitive function, longitudinal studies exploring 
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the associations between milk and specific 

types of dairy products with cognitive perfor-

mance are needed.[13] 

Based on the aforementioned potential mecha-

nisms and evidence to date, in the present 

study we hypothesized that milk and dairy prod-

uct consumption may help in delaying cognitive 

decline and maintaining cognitive functioning 

during aging. Thus, to test this hypothesis, the 

aim was to assess the short-term longitudinal 

associations between milk and dairy product 

consumption overall and by subcategories (e.g., 

fat content, fermented, or nonfermented), with 

subsequent changes over a 2-year follow-up in 

cognitive performance in an older Spanish pop-

ulation at high cardiovascular disease risk. 

 

 

 

Electric milk tanker a ‘world-first’? Fonterra 
JUL 26, 2022 

https://dairynews7x7.com/electric-milk-tanker-a-world-first-fonterra/ 

 
enowned global dairy nutrition firm, 

Fonterra, has taken the wraps off what 

it regards as New Zealand’s first electric 

milk tanker. 

The vehicle is “about” the same size as a regular 

tanker, has a range of approximately 140kms on 

a full charge and takes approximately three 

hours to change. 

Furthermore, the company says the milk tanker 

will operate at 46T (gross vehicle mass) with the 

trailer and has a capacity to carry 28,000 litres. 

However, it says that because the ‘truck’ part of 

the tanker is slightly heavier with the battery, it 

may carry around 2,300L of milk less. 

The tanker – which took 36 days to build – is 

one of several programmes as part of the co-

op’s journey towards becoming a leader in sus-

tainability. 

Electric milk tanker 

Changes to the battery configuration have given 

the team an opportunity to trial other additions 

to: 

Reduce the amount of work required to cus-

tomise a Fonterra tanker; 

Improve milk collection efficiencies; 

Reduce safety concerns. 

It is installing a battery swap system at the Wai-

toa site to base Milk-E to trial how this could 

work within a fleet to minimise downtime from 

battery charging. 

The vehicle has newly designed doors that open 

out sideways with minimal moving parts, result-

ing in improved safety. 

Meanwhile, an electric pump on the driver’s 

side has reduced the pipework on the truck by 

3.4m, reducing tare weight. 

The milk hose now falls naturally back across 

the truck guards and secures onto a Bayonet 

connection. This locks the hose in place and 

seals the end of the hose in transit. 

The need for a hydraulic tank and pump has 

been removed and replaced with a fully electric 

motor, and a pump. 

Named by one of its farmers, Stephen Todd 

from Murchison, Milk-E, which could possibly 

be a world-first, is part of Fonterra’s fleet decar-

bonisation work. 

Decarbonise 

In a statement, Chief Operating Officer, Fraser 

Whineray, said: 

“Right across the co-op, our teams are con-

stantly looking at how we can decrease our 

R 

https://onlinelibrary.wiley.com/doi/full/10.1002/mnfr.202101058#mnfr4235-bib-0013
https://dairynews7x7.com/electric-milk-tanker-a-world-first-fonterra/


emissions. This ranges from on-farm to at our 

sites and throughout our transport network.” 

“Being a New Zealand first, there has been a lot 

of creative thinking and Kiwi ingenuity to bring 

Milk-E to life.” 

“It has been great to see the team turn chal-

lenges into opportunities. In addition to trialling 

Milk-E’s on-road ability, we are also trialling a 

new electric pump, hose configuration and cabi-

netry.” 

EECA Group Manager Investment and Engage-

ment, Nicki Sutherland, said: 

“We are pleased to see this project come to life. 

New Zealand has ambitious targets to rapidly 

reduce carbon emissions. Transport is key, but 

heavy freight has proven hard to decarbonise.” 

“If successful, this project could be replicated 

across several New Zealand businesses.” 

The electric milk tanker will operate out of Fon-

terra’s Waitoa site, which Mr Whineray says is 

“very fitting”. 

He says this is because it was the site of New 

Zealand’s largest fleet of electric milk trucks one 

century ago. 

 

 

 

 

Are Irish farmers the ‘most carbon-efficient food producers in the world’? 
JUL 25, 2022 
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T IS OFTEN argued by politicians and agri-

culture industry members that Irish beef 

and dairy producers are more climate-

friendly compared to other countries. 

The Taoiseach said this week that Ireland’s beef 

and dairy industry “produces in a much more 

carbon efficient way than other countries”. 

Two independent politicians went further to 

claim that Irish farmers are the “most carbon-

efficient food producers in the world”. 

Agriculture has been under increased pressure 

recently as government discussions continue 

over emissions limits for individual sectors.  

There’s two issues at hand here – the carbon ef-

ficiency of Irish beef and dairy farming and the 

fact that beef and dairy production generates a 

large amount of greenhouse gases compared to 

other food sources.  

This is a nuanced issue, so let’s take a closer 

look.  

The claims being made 

Versions of the claims made in recent days have 

been made many times before. 

But on Wednesday this week Independent TDs 

and members of the Rural Independent Group 

Michael Collins and Mattie McGrath released 

matching statements about emissions targets. 

They said: “The government’s approach to Cli-

mate Action is bluntly callous and risks offshor-

ing our food production to countries who are 

without emissions targets. 

“Thus, our sustainable production methods 

should not be restricted in any capacity.”  

It came up again when the Taoiseach spoke to 

reporters in Japan on Wednesday. 

“We’ve got to balance the food security issue 

with the climate issue,” Micheál Martin said.  

“We can see how food can run short very 

quickly, through wars or various viruses or 

whatever interruption in the food production 

cycle can happen. 
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“So we have to weigh all that up. The Irish beef 

and dairy industry produces in a much more 

carbon efficient way than other countries do. 

“That said, we can still improve on that perfor-

mance. We need to improve on that perfor-

mance and it’s a combination by changing prac-

tices as well as new technologies.”  

The Agriculture Minister Charlie McConalogue 

also said Ireland “continues to be a very effi-

cient producer of meat and milk protein” in an 

answer to a Dáil question this month. 

What is the basis of these claims? 

One study is consistently referenced regarding 

the claim that Irish beef and dairy is relatively 

carbon efficient compared to other nations.  

It’s a study from the European Commission 

Joint Research Centre evaluating the livestock 

sector’s contribution to EU emissions. It was 

published in late 2010 using data from 2004.  

This assessed that Austria and Ireland produce 

the lowest cow milk emissions of all countries in 

the EU. Ireland was ranked with the fifth lowest 

emissions per kg of beef produced.  

Ireland also ranked among the lowest in pork, 

poultry and goat emissions on a per kg basis, 

which is how they’re generally worked out.  

A spokesperson for the European Commission 

confirmed to The Journal that the Joint Re-

search Council has not conducted a similar 

study since. 

Responding to a Dáil question put forward by 

former Environment Minister Richard Bruton on 

14 July, Charlie McConalogue cited this research 

after saying that “Ireland continues to be a very 

efficient producer of meat and milk protein”.  

 
File image of Agriculture Minister Charlie McCo-

nalogue.Source: RollingNews.ie 

The Agriculture Minister said that although this 

study has not been repeated since, there are a 

“number of official data sources that clearly 

show Ireland’s positive performance in this 

area”. 

The Teagasc National Farm Survey 2020 Sus-

tainability Report found that beef produced an 

average of 10.5 kg of CO2 equivalent per kg of 

live weight, for example.  

For dairy farms, the research found each litre of 

milk produced around 1 kg of CO2 equivalent. 

McConalogue said the country is still making 

“incremental gains” around this which is “in-

credibly important for the marketing of Irish 

food exports all over the globe”. 

“Given the improvements made since the initial 

EU Joint Research Centre report, I am very con-

fident the carbon intensity of Irish meat and 

milk production compare very favourably across 

the EU, and indeed across the globe,” he said.  

“This is mainly driven by our pasture based pro-

duction system.” 

A Climate Change Advisory Council 2019 work-

ing paper on agriculture and land use said that 

“overall research suggests that Ireland has a rel-

atively low carbon footprint for dairy produc-

tion” but that there is “clearly” room for im-

provement.  

Origin Green, Bord Bia’s sustainability pro-

gramme, assesses the carbon footprint of beef 

and dairy farms.  
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A 2021 report found that carbon emissions on 

Irish beef farms have “consistently” followed a 

downward trend since 2013 when records be-

gan. They have reduced overall by 6% in this 

time.  

Dairy emissions per kg produced have also re-

duced by about 6% since 2013, according to fig-

ures from Origin Green.  

But despite this improvement in efficiency, a re-

port acknowledged that “absolute emissions 

have increased in Ireland due to recent growth 

in the dairy herd”.  

So there is a lot of available evidence that beef 

and dairy production in Ireland results in fewer 

emissions than production in other countries. 

However, a 2011 report from researchers in the 

Netherlands and Germany had different find-

ings to the 2010 EU Joint Research Centre re-

port despite using the same modelling system. 

This found that Ireland had the fourth highest 

CO2 equivalent emissions in the EU in milk pro-

duction and the ninth highest beef production 

emissions per kg of product.  

In this study Ireland’s emissions from pork, 

poultry and eggs also ranked worse than the EU 

average.  

The 2019 CCAC working paper mentioned the 

different findings of these reports, adding that 

the studies “may be out of date” as their data is 

from the early 2000s.  

Paul Price, climate researcher and current car-

bon budget research fellow at Dublin City Uni-

versity, said the conflicting evidence from these 

studies is significant when the 2010 research is 

cited so frequently without reference to the 

2011 study.  

Reducing emissions 

 
File image of Irish cows.Source: RollingNews.ie 

Agriculture accounts for 37.5% of Ireland’s over-

all greenhouse gas emissions, the largest by far 

of any sector.   

A recent report from the Environmental Protec-

tion Agency said emissions from the sector in-

creased by 3% last year, the second year in a 

row agri emissions have increased. 

Ireland’s total emissions need to decrease by 

51% by 2030 and reach net zero emissions by 

2050 to stay in line with legally binding targets.  

According to the EPA report, the most signifi-

cant drivers for the rise in agricultural emissions 

were increased use of synthetic nitrogen ferti-

liser, higher dairy cow numbers and an increase 

in milk production. 

Dairy cow numbers increased for the 11th con-

secutive year, while milk output per cow also in-

creased by 2.5%.  

Dairy cows produce more methane than other 

cows. Increased milk production also means 

more methane per cow.  

A ‘misdirected’ argument  

Paul Price said it’s a “misdirection” to solely fo-

cus on the carbon efficiency of cattle if emis-

sions are still going to rise at a time when they 

need to be falling significantly.  

“What you’re into is a situation where if you 

produce more milk, that’s just going to require 

more feed and more chemical nitrogen input 

and therefore result in more emissions,” Price 

told The Journal.  

“It doesn’t matter how efficient you are any-

way, it’s kind of a misdirection if you’re produc-

ing the same amount of milk.”  

https://www.origingreen.ie/globalassets/origin-green/progress-update-report/bord-bia---origin-green-2021-progress-update-report.pdf
https://web.jrc.ec.europa.eu/policy-model-inventory/explore/models/model-capri


The UN’s Intergovernmental Panel on Climate 

Change has said that more people could be fed 

using less land if individuals cut down on eating 

meat, moving towards a more plant-based diet.  

A number of other reports in recent years all 

point towards the need to reduce meat con-

sumption and production around the world.  

This calls into question the role of beef and 

dairy in global food security when other food 

sources often require less land and resources to 

produce more food.  

The Taoiseach this week said Ireland needs to 

“balance the food security issue with the cli-

mate issue”.  

Professor Barry McMullin from Dublin City Uni-

versity said that global food security is ex-

tremely important but it doesn’t mean every 

type of food should be equally protected.  

“We need to actually expand the production of 

those food types that are least damaging to the 

environment and do that as quickly as we can 

and simultaneously contract those food types 

whose production is very inefficient in terms of 

nutrition output compared to emissions,” he 

told RTÉ radio this week. 

“We’re almost entirely reliant on livestock-

based systems, so meat-based human food, but 

we know, we’ve known for a long time, that’s 

energetically inefficient and it’s inefficient in 

terms of emissions.” 

Paul Price agreed with this assessment, saying: 

“Feeding the global population particularly in 

the poorer parts of the world requires grain. 

“In that respect, looking forward for food secu-

rity which countries, especially countries with 

decent climates, should focus more on that at 

least and less on importing any grain for ani-

mals to eat.” 

 
File image of wet barley being prepared for the 

silos at the Athgarvan Mill, in Co Kildare.Source: 

Eamonn Farrell/Photocall Ireland 

Carbon efficiency 

A spokesperson for the Department of Agricul-

ture cited the 2010 EU report when asked about 

a backing for the claim that Irish beef and dairy 

is more carbon efficient than other countries.  

“Irrespective of the age of the report, Ireland 

continues to focus on improving performance 

with grass based production noted as a carbon 

efficient system,” the spokesperson said.  

They further referred to 2021 research from 

Teagasc which found that the carbon intensity 

of beef production decreased between 2014 

and 2019.  

A spokesperson for Mattie McGrath, one of the 

Independent TDs who had claimed that Irish 

farmers are “the most carbon-efficient food 

producers in the world”, cited a number of 

sources including the 2010 European Commis-

sion study in response to a follow-up query 

from this website. 

None of the sources cited went so far as to rank 

Ireland first in the world for carbon efficiency of 

food production. 

Among other references, the spokesperson 

mentioned a 2017 booklet about the govern-

ment’s previous agri-food strategy Food Wise 

2025. 

This leaflet said that Ireland is “recognised as a 

global leader in the dairy sector in terms of the 

quality, safety and sustainability of our dairy 

production”. 

https://www.thejournal.ie/farming-climate-change-4770399-Aug2019/
https://www.gov.ie/en/publication/a6b0d-food-wise-2025/


But ultimately, in spite of the claims made this 

week, there is no study showing that Irish farm-

ers are the “most carbon-efficient food produc-

ers in the world”. 

 

 

 

The A2 Milk share price has bubbled 10% higher in a month. What’s going on? 
July 25, 9:27 am AEST 

https://www.fool.com.au/2022/07/25/the-a2-milk-share-price-has-bubbled-10-higher-in-a-month-whats-going-

on/ 

 
he A2 Milk Company Ltd (ASX: 

A2M) share price has gone up by around 

10% since 22 June 2022. That compares 

favourably to the S&P/ASX 200 Index (ASX: 

XJO), which has risen by just over 4%. 

That’s quite a bit of outperformance over a 

short period. 

A2 Milk is a large dairy business that sells infant 

formula, protein-free milk, and other milk prod-

ucts. 

Let’s have a look at what may be affecting 

things, aside from just the wider market climb-

ing. 

Strong demand 

One of A2 Milk’s main competitors, Bubs Aus-

tralia Ltd (ASX: BUB), recently reported that it’s 

experiencing a lot of growth, which may (or 

may not) be a positive indicator for A2 Milk. 

For the three months to 30 June 2022, Bubs re-

vealed that gross revenue had increased by 

278% to $48.1 million. Half-year gross revenue 

of $65.7 million was up by 71% half on half. 

It also reported it had seen sustained growth 

momentum across all key product segments (in-

cluding its A2 product) and all key markets (in-

cluding Australia, China and the United States). 

While some of this growth came about from 

Bubs’ activities in the US, it also reported prom-

ising signs in Australia and China. 

Australian domestic retail sales revenue of in-

fant formula saw growth of 31% year on year. 

Bubs’ Chinese sales were up 523%, largely due 

to corporate daigou sales. However, cross-bor-

der e-commerce sales were up 20%. 

A2 Milk expecting to report growth in the sec-

ond half 

When A2 Milk announced its FY22 half-year re-

sult, the company said that the revenue growth 

outlook for the business in FY22 had improved. 

However, it also said the expected improve-

ment in revenue is not likely to translate into 

higher earnings in FY22 as it increases its invest-

ment to drive growth. 

Even so, revenue in the second half of FY22 is 

still expected to be “significanly higher” than 

the second half of FY21, with anticipated 

growth compared to the first half of FY22 and 

FY22 being ahead of initial expectations mainly 

because of growth in infant formula sales. 

However, it did warn that COVID-19 impacts on 

the supply chain have increased and are/were a 

key risk in the second half. 

Is the A2 Milk share price a buy? 

Some recent broker opinions are neither opti-

mistic nor pessimistic. 
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For example, the broker Credit Suisse has a 

price target of $5.15 on the business, with a 

neutral rating. That implies a possible rise of 

more than 10%. The company notes recent 

sales strength in China. 

Citi is also neutral on the business, with a price 

target of $4.64. So, the broker isn’t expecting 

much movement from here over the medium-

term. 

Wondering where you should invest $1,000 

right now? 

When investing expert Scott Phillips has a stock 

tip, it can pay to listen. After all, the flagship 

Motley Fool Share Advisor newsletter he has 

run for over ten years has provided thousands 

of paying members with stock picks that have 

doubled, tripled or even more.* Scott just re-

vealed what he believes could be the "five best 

ASX stocks" for investors to buy right now. 

These stocks are trading at near dirt-cheap 

prices and Scott thinks they could be great buys 

right now 

 

 

 

‘Throw everything’ at FMD and LSD : Australian dairy industry 
JUL 24, 2022 

https://dairynews7x7.com/throw-everything-at-fmd-and-lsd-australian-dairy-industry/ 

 
he Australian dairy industry has enacted 

the emergency animal disease team to 

coordinate the dairy value chain’s re-

sponse to the heightened threat of foot and 

mouth disease and lumpy skin disease. 

Representatives of the dairy industry’s farming, 

processing and research and development sec-

tors — from Australian Dairy Farmers, Austral-

ian Dairy Products Federation and Dairy Aus-

tralia — are part of this team. 

Australian Dairy Industry Council president Rick 

Gladigau said the dairy industry and the Federal 

Government were “working together to prevent 

an incursion of FMD in Australia, not just from 

Indonesia, but from other countries as well”. 

Mr Gladigau said the dairy industry supported 

the Federal Government’s increased surveil-

lance and testing of meat and other animal 

products for FMD, both at the border and 

through targeted checking of retail outlets, as 

well as the amplified measures as recently an-

nounced. 

“We have been working closely with the gov-

ernment every step of the way,” he said. 

“We’re asking the government to throw every-

thing at FMD, especially at our borders, and 

take all suitable measures to ensure that FMD 

does not enter Australia. 

“Border checks of imported food products — in 

travellers’ luggage and retailers’ consignments 

— are vital because the main way FMD is 

spread worldwide is in food. 

“It’s not just in footwear. It’s not only from In-

donesia. Where the government can do more, 

then we look forward to them doing so.” 

Mr Gladigau said some media outlets had re-

ported that Department of Agriculture, Fisher-

ies and Forestry testing had detected FMD in 

pork products at a Melbourne retailer when this 

was not the case. Viral fragments were de-

tected — not the disease. 

“We urge the media to use extreme caution in 

their reporting. Australia is free of FMD and 

LSD,” he said. 

“These detections of viral fragments are a 

timely reminder that Australia needs the strict-

est biosecurity measures possible. 
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“There are no silver bullets for biosecurity. 

There is no one measure that works on its own. 

“It’s everyone’s job to ensure emergency animal 

diseases do not enter Australia. 

“Biosecurity is everyone’s business. We all have 

a role to play in protecting Australia’s livestock 

industry from pests and diseases.” 

The Australian Bureau of Agricultural and Re-

source Economics and Sciences said a wide-

spread FMD outbreak in Australia would have a 

direct economic impact of about $80 billion. 

 

 

Consumer dairy consumption rises 
July 22, 2022 

https://www.dairyfoods.com/articles/95775-consumer-dairy-consumption-rises 

MCG Gurus consumer insights show that 

across product categories, consumers 

have increased their consumption of 

dairy products over the last two years. Yogurt-

based products have had the most significant 

increase. This could be consumers associating 

yogurt with being good for the gut as it is a 

product category associated with probiotics.  

There has been a significant increase in the pro-

portion of consumers who turn to plant-based 

products on at least a weekly basis, with the 

biggest jump being within the oat milk category. 

This aligns with the trend of the growing pro-

portion of consumers who say that they are fol-

lowing a diet based on the avoidance or moder-

ation of animal products, with most of these in-

dividuals identifying as flexitarian. 

When seeking out dairy products, there are two 

key attributes that consumers are most likely to 

be attentive to. Firstly, the taste is the key at-

tribute consumers seek out, this is highlighted 

as 73% of global consumers say that taste is im-

portant when choosing what fresh dairy prod-

ucts to purchase. Secondly, consumers want 

health-boosting claims from dairy products. 

Consumers will be unwilling to trade-off be-

tween taste and nutrition. Products that are 

seen to offer both without compromise will be 

associated with maximum value for money. 

As consumers seek out health-boosting claims, 

they have become more attentive to ingredient 

listings. Consumers are questioning their vul-

nerability to disease and illness and what risk 

factors could impact their ability to stay fit and 

active until as late in life as possible. This can be 

linked to a surge in interest in vitamins C, D, and 

B vitamins in recent years due to the pandemic. 

FMCG Gurus research shows that ‘high in vita-

mins’ is the most appealing functional claim 

within the dairy industry, with 64% of global 

consumers stating this.  

Sustainability is also a key area that consumers 

want to address. Not only do consumers want 

to make adjustments to their daily lives to com-

bat this, but they are seeking our brands that 

match their outlook on life. FMCG Gurus in-

sights show that 80% of global consumers favor 

locally made brands made with locally sourced 

ingredients. This can be down to consumers as-

sociating such food and drink as healthier, safer, 

more environmentally friendly, and tastier.  

Seventy-three percent of global consumers also 

find sustainability pledges important when buy-

ing dairy products. This emphasizes how im-

portant it is that brands are seen to be acting in 

an ethical and environmentally friendly manner 

– especially as consumers feel that brands 

should be doing more to protect the planet, 

deeming corporate greed to be a key contribu-

tor to environmental damage. Consumers like 

to see a variety of claims when seeking out sus-

tainability pledges, with 67% prioritizing a re-

duced carbon footprint. Often, consumers feel 
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that it is not enough to simply reduce footprint, 

and instead, brands demonstrate that they are 

either carbon neutral or carbon negative. 

 

 

100kg Spurious Milk Discarded 
Jul 21, 2022 

https://nation.com.pk/2022/07/21/100kg-spurious-milk-discarded/ 

AISALABAD – The Punjab Food Authority 

(PFA) seized over 100 kilogram spurious 

milk from various shops in the area of 

Thikriwala police station and discarded it on 

Wednesday.  A spokesperson for the authority 

said that a team checked milk at various dairies 

and found that milkmen Imran Gujjar, Ehsan 

Gujjar, Mian Shakeel, Shakeeb, etc were selling 

spurious milk in their shops in Chak No 67-JB 

Sadhar. 

The PFA team seized more than 100kg spurious 

milk and discarded it. The team also imposed 

Rs27,000 fine on the shopkeepers and issued 

warning to them, spokesperson added. 

 

 

 

 

CHOBANI’S FOUNDER MR. HAMDI ULUKAYA SDG ADVOCATE BY UN 
JUL 21, 2022 

https://dairynews7x7.com/un-announces-chobanis-founder-mr-hamdi-ulukaya-as-sdg-advocate/ 

 
midst the growing number of humani-

tarian crises facing the world, today 

United Nations Secretary-General 

António Guterres announced Mr. Hamdi 

Ulukaya, Founder and CEO of Chobani as a Sus-

tainable Development Goals Advocate. 

“The Sustainable Development Goals are the 

world’s blueprint to build a healthier, greener 

and sustainable future by 2030. With the clock 

ticking and multiple crises driving us further off 

track, we must do everything in our power to 

deliver the SDGs,” said UN Secretary-General, 

António Guterres. “I’m pleased to welcome Mr. 

Hamdi Ulukaya into this group of Advocates as 

an inspiring leader in business and humanitar-

ian aid.” 

“I am honored to join forces with the United 

Nations SDG Advocates, a group of distin-

guished leaders, thinkers and activists. I thank 

the Secretary General for his leadership and 

passion in driving communities and govern-

ments across the globe toward critical commit-

ments that will ensure a solutions-based ap-

proach to the world’s most vexing problems – 

climate change, hunger and famine, the refugee 

crisis, poverty, justice, equity and inclusion, to 

name a few,” said Hamdi Ulukaya, Founder and 

CEO of Chobani. “I am humbled to do my part 

to help the Secretary General and the Advo-

cates inspire others to take actions that will 

help shape the future and provide for a healthy, 

safe, prosperous world for our children.” 

Originally from Turkey, Mr. Hamdi Ulukaya is a 

businessman, activist, and philanthropist dedi-

cated to the global integration of refugees and 

the accessibility of good quality food for all. His 
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foundation, Tent Partnership for Refugees mo-

bilizes the private sector to provide economic 

opportunities to more than 25 million refugees 

around the world. 

The SDG Advocates are influential leaders who 

support the Secretary-General in raising global 

ambition and action to keep the promise of the 

SDGs. 

SDG Advocates 

Her Majesty Queen Mathilde of the Belgians 

His Royal Highness Muhammadu Sanusi II, 14th 

Emir of Kano 

Her Highness Sheikha Moza bint Nasser of Qa-

tar 

BLACKPINK, K-pop Girl Group 

Richard Curtis, Screenwriter, Producer and Film 

Director 

Hindou Ibrahim, Activist for Climate Action and 

Indigenous Rights 

Graça Machel, Founder and Chair of the Board, 

Graça Machel Trust 

Dia Mirza, Actor, UN Environment Programme 

Goodwill Ambassador 

Valentina Muñoz Rabanal, STEM Activist 

Edward Ndopu, Public Intellectual, Humanitar-

ian and Founder of A BILLION REASONS 

Jeffrey Sachs, Director, Center for Sustainable 

Development, Columbia University 

Kailash Satyarthi, Nobel Peace Laureate, 

Founder of Kailash Satyarthi Children’s Founda-

tion 

Brad Smith, President, Microsoft Corporation 

 

 

EU reviews dairy safety controls in Poland and Netherlands 
JUL 21, 2022 

https://dairynews7x7.com/eu-reviews-dairy-safety-controls-in-poland-and-netherlands/ 

 
wo audits by the European Commis-

sion’s health and safety unit have 

looked at milk and dairy products in Po-

land and the Netherlands. 

A remote DG Sante audit, in March 2021 in Po-

land found the system was well-designed but a 

lack of training and internal audits weaken the 

effectiveness. 

Dairy products with traditional characteristics 

are sold at national level and made in non-ap-

proved establishments, which is in breach of EU 

legislation. Procedures for approving, register-

ing and listing facilities part of the dairy product 

supply chain are also not fully in line with EU 

rules, said auditors. 

Summary of issues found 

The audit team noted gaps in understanding or 

knowledge for some inspectors interviewed in 

areas such as assessment of microbiological cri-

teria for Listeria monocytogenes in dairy prod-

ucts, and Hazard Analysis and Critical Control 

Points (HACCP)-based procedures. They said 

this has a negative impact on the level of staff 

competence for official controls in the sector. 

Official tests of dairy products for microbial cri-

teria in 2018 and 2019, detected Listeria mono-

cytogenes in 32 batches of 1,973 sampled and 

Salmonella in two batches out of 695 tested. 

Sampling for process hygiene criteria found Co-

agulase positive Staphylococci in 33 of 1,146 

batches and E. coli in 22 batches out of 757 

tested. 

Steps taken in cases of alerts for dairy products 

were not fully satisfactory and not in line with 

instructions, said officials. 

The audit team assessed actions by authorities 

in relation to two RASFF alerts in 2019 for de-

tection of Salmonella in milk powder and Lis-
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teria monocytogenes in cheese. In the Salmo-

nella example, unsatisfactory process hygiene 

of a production line was identified as the cause. 

Authorities suspended operations on this line 

and it was later closed but they didn’t take sam-

ples of other batches possibly made on the 

same line, as required by the guidelines. 

For the Listeria case, authorities only noted 

non-compliance after 20 days. This delay was 

linked to an agency’s misunderstanding of the 

requirements and actions to be taken for posi-

tive samples below the 100 colony forming 

units per gram limit. 

“Corrective actions were limited to the food 

businesses and districts involved and no evi-

dence was available that the acquired infor-

mation was used to improve relevant aspects of 

the control system and to prevent possible re-

occurrence elsewhere,” according to the report. 

Polish authorities said the recommendations 

would be addressed through training, remind-

ing officials of certain rules and revised check-

lists.   

Netherlands audit highlights 

The other virtual assessment in the Netherlands 

in October 2021 identified issues with the sys-

tem for approval of food businesses. 

The Dutch Food and Consumer Product Safety 

Authority (NVWA) and Netherlands Controlling 

Authority for Dairy and Eggs (COKZ) are under-

staffed, which has an impact on the effective-

ness of official controls. 

Staff involved in official controls in the dairy 

sector said work overload has sometimes re-

sulted in delayed inspections – mainly concern-

ing follow-up, reporting and enforcement. 

Training, lab capability and cooperation be-

tween different agencies were noted as posi-

tives. 

The audit team said inspectors used mostly the 

lowest grading for non-compliances despite 

some of them requiring a warning and follow-

up action. They also found delays, sometimes 

up to three months from the date of inspection, 

in the delivery of reports and written warnings, 

which impacted timely correction of non-com-

pliances. 

In 2020, a project examined 46 samples of soft 

and matured cheese made with raw milk for 

Shiga-toxin producing E. coli (STEC). It was 

found in two samples from the rind of matured 

cheeses. Another study looked at raw milk for 

direct delivery to consumers. In 2020, out of 

100 samples of raw cow milk, five were positive 

for high counts of coagulase-positive Staphylo-

cocci, four for STEC and the only sample of raw 

goat milk tested positive for STEC. 

The audit team followed up five RASFF notifica-

tions on Listeria monocytogenes, Salmonella 

and E. coli in cheese, and one for undeclared al-

lergens in cheese, reported in 2020 and 2021. 

All investigations and follow-up were judged to 

be effective. 

In response, Dutch officials said the approval 

shortcomings relate to so-called farm dairy pro-

cessors. This is a group of more than 500 farm-

ers who process part or all of their raw milk pro-

duction into regional products, often in a tradi-

tional way. They represent only 4 percent of the 

total milk flow in the Netherlands with the 

other 96 percent not affected. 

COKZ will review the procedure in relation to 

approvals and adjust it by September 2022. The 

agency will also develop an assurance system to 

ensure timely assessment for those with condi-

tional approval. COKZ will also make sure a re-

inspection is performed within three months of 

the original visit and that shortcomings are 

communicated at the end of the inspection. 

 

 

 

 



PFA Sealed Spices Unit, Seized 1,340 Kg Of Adulterated Food 
July 20, 2022 

https://www.urdupoint.com/en/pakistan/pfa-sealed-spices-unit-seized-1340-kg-of-ad-1538866.html 

AWALPINDI, (UrduPoint / Pakistan 

Point News - 20th Jul, 2022 ) :The Pun-

jab Food Authority closed a spices unit 

Wednesday and confiscated around 1,340 kg of 

unhealthy food during a raid in the Rawal-

pindi area. 

According to the PFA spokesman, in its ongoing 

drive to check food outlets, the PFA teams 

raided the spices manufacturing unit in the In-

dustrial area of Rawalpindi and sealed it tempo-

rarily to produce loose adulterated herbs. 

The team seized 980 kg loose red chilli and 360 

kg turmeric powder at the spot. 

He said that samples collected had been sent 

to Lahore for laboratory testing. 

The spokesman added that strict action was be-

ing taken against violators to ensure hygienic 

food to the residents, and no compromise 

would be made with those who were playing 

with the citizens' health. 

 

 

Manure-Eating Worms Could Be the Dairy Industry’s Climate Solution 
JUL 16, 2022 

https://dairynews7x7.com/manure-eating-worms-could-be-the-dairy-industrys-climate-solution/ 

 
ith 6,000 dairy cows, 5,000 beef cat-

tle and thousands of tons of apples, 

potatoes and cherries produced an-

nually, Royal Dairy in Royal City, Washington, 

uses hundreds of millions of gallons of water 

per year. All that water, once used, carries ani-

mal waste, pathogens and environmentally 

harmful chemicals, like nitrate, that can con-

taminate groundwater and contribute to green-

house gas emissions.  

To prevent that from happening, though, Royal 

Dairy cleans and reuses its water more than 10 

times before the water leaves the farm. The 

dairy has also cut its nitrate pollution and low-

ered its greenhouse gas emissions, all thanks to 

a new kind of wastewater filtration system 

powered by worms.  

Every day, half a million gallons of farm 

wastewater is pumped through a gigantic bed 

of earthworms. The worms, wiggling in wood 

chips and shavings, feast on the liquid manure 

and wastewater, removing nutrients and harm-

ful chemicals from the stream. The water then 

percolates through a layer of crushed rock, col-

lects at the bottom of the worm bed, and trav-

els out an exit pipe for Austin Allred, the farm’s 

owner, to use on the farm once more.  

Allred is one of two dairy farmers in the United 

States currently using such a system, called a 

vermifiltration system, to manage wastewater. 

The system, installed by a company called Bio-

Filtro, could be one solution to agricultural pol-

lution problems, especially as states require 

dairies to implement better water management 

plans and eliminate nitrate from their 

wastewater.  

Some scientists even say that vermifiltration 

could reduce greenhouse gas emissions from 

dairy farms by preventing the production of me-

thane, a powerful greenhouse gas. As such, ver-

mifiltration could be a possible alternative to 

manure digesters, controversial technologies 

that capture methane produced by manure 

ponds, then sell that methane as a fuel source.  
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The dairy industry is a “significant contributor” 

to nitrate pollution in the groundwater in agri-

cultural regions like California, said Clay Rodgers 

of the Central Valley Water Board. Nitrate, a 

chemical found in most fertilizers, manure and 

human sewage, is thought to be carcinogenic in 

drinking water, and has been investigated as a 

risk factor for pregnancy complications. Drink-

ing water with high nitrate levels can be a factor 

in the development of methemoglobinemia, 

sometimes called “blue baby syndrome,” a dis-

ease that affects the ability of blood to deliver 

oxygen to the body. 

Climate change-fueled droughts could be wors-

ening the nitrate pollution problem, too, as the 

state is experiencing its second extreme 

drought in a decade.   

Drought so severe makes for a smaller snow-

pack in the Sierra Nevada mountains. As a re-

sult, far less water flows into the Central Valley. 

Without the irrigation provided by this water, 

farmers are left to rely more heavily on wells 

that access groundwater. As farmers and towns 

in the Central Valley pump more and more from 

these wells, they can begin to pump up nitrate-

contaminated water, too. Think of it like drink-

ing through a straw—the nitrate-contaminated 

groundwater sits on top of cleaner, deeper 

groundwater. As the water below is depleted, 

nitrate begins to seep into the well. 

“We’re actually seeing a change in groundwater 

quality, which was quite surprising,” said Zeno 

Levy, a United States Geological Survey re-

search geologist. Levy was the first author on a 

2021 study showing how drought can introduce 

nitrate into groundwater.  

According to the National Drought Mitigation 

Center, most of California is currently experi-

encing “severe” to “exceptional” drought, and 

in April, Southern California officials declared a 

water shortage emergency.  

California has made reducing nitrate pollution a 

requirement for agricultural producers. CV-

SALTS, a collaborative water quality effort of 

the California State Water Board and Central 

Valley Water Board, requires dairies to submit 

nitrate management plans for their facilities 

and any cropland where wastewater is applied.  

Vermifiltration systems like BioFiltro’s can be 

part of these nitrate management plans, as they 

reduce nitrate in the water before the water is 

spread on crops. While the percent reduction in 

nitrate depends on a number of different fac-

tors, like temperature, pH, and the types of mi-

crobes living in the system, one study, funded 

by BioFiltro, found that it removed 84 percent 

of total nitrogen (a nitrate precursor) from the 

wastewater. A 2022 study of a vermifiltration 

system done by researchers at the University of 

Nebraska-Lincoln found reductions of total ni-

trogen between 53 and 61 percent.  

The poop that the worms generate, called cas-

ings or vermicompost, is a highly valuable soil 

additive the farmers can either use on their 

own farms or sell. The vermicompost contains 

microbes that help fix nitrogen to the soil, mak-

ing fertilizer applications more effective and ef-

ficient, said Mai Ann Healy, BioFiltro’s sustaina-

bility officer.  

The worms, she said, can also help a dairy use 

less energy in its wastewater treatment. Typical 

wastewater management requires dairies to 

add oxygen to the wastewater. That aeration, if 

done by pumping air into the water, takes en-

ergy. When worms burrow through the 

wastewater, though, the worms do the aeration 

instead.  

Vermifiltration has also been shown in some 

cases to reduce methane emissions on dairy 

farms. Methane, a greenhouse gas far more 

powerful than carbon dioxide, is a byproduct of 

cow manure and cow burps. On dairy farms, 

methane is released into the atmosphere or 

captured by a manure digester. BioFiltro’s 

study, for example, found that the system re-

duced methane emissions on the dairy by 97 

percent when compared to a dairy without an 

emissions containment system. A 2022 
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study out of Washington State University found 

similar results. 

There’s a particular climate benefit to using ver-

mifiltration in place of digesters: While digest-

ers capture the methane that manure produces, 

vermifiltration prevents that methane from 

ever existing in the first place. That’s good news 

for some community advocates, who worry that 

digesters aren’t a foolproof climate solution and 

want dairies to reduce—and not just capture—

their methane emissions. 

Digester developers prioritize dairies that are 

closer to existing gas pipelines, so that the bio-

gas captured can be sent elsewhere in the state. 

Healy said BioFiltro’s system is a good alterna-

tive to digesters for farms that aren’t near an 

existing pipeline network. BioFiltro is also more 

economically feasible on smaller farms that 

don’t have enough cows to make a digester 

profitable, she said. 

Allred said the system has helped Royal Dairy 

get one step closer to its goal of scaling up sus-

tainability. While there are plenty of farms that 

use sustainable management methods, those 

farms are often smaller, serve specialty markets 

and sell their products at a higher price. Allred’s 

goal is to prove that sustainability can be a real-

istic option for large-scale operations like his.  

“[We’re] taking regenerative ag and the con-

cepts that we’ve learned from these small-scale 

farms and blowing it up, to be able to feed the 

masses,” said Allred.  

Allred estimates the cost of BioFiltro’s system 

for his farm at about $25 to $30 per acre. That 

cost, to him, is not even “in the same arena” of 

what it would cost to build a digester. With the 

clean water he’s able to reuse, the carbon cred-

its he gets, and the soil additives the system 

produces, he said the vermifiltration system has 

a “pretty good” return on investment.  

Recently, the BioFiltro system was approved to 

become part of the California Department of 

Food and Agriculture’s Alternative Manure 

Management Program, which provides grants 

to farmers to install sustainable greenhouse-gas 

reducing projects. Even with those incentives, 

though, digester projects receive higher grants 

from the CDFA—this year, the CDFA limits 

grants for digesters at $1.6 million, while grants 

for the Alternative Manure Management Pro-

gram are capped at $750,000. 

Dairy farmers with large enough herds, then, 

might make a potentially more profitable choice 

for their manure management, said Allred—in-

stalling a digester. California, for example, has 

invested millions in digester development, and 

other states are following suit. The state’s Low 

Carbon Fuel Standard gives dairy farmers cred-

its for producing biogas with manure digesters 

that they can sell or trade. Depending on their 

arrangement with the digester developer, some 

dairies get a cut of the profits from selling the 

biogas, too.  

Sabina Dore, the lead author on BioFiltro’s 

study, said the low adoption is also because the 

system is newer and not on the radar of many 

dairy farmers. However, she said, BioFiltro is 

competing with digesters, which have more fi-

nancing help in general. “There’s a lot of money 

behind [digesters],” said Allred. Royal Dairy 

does not have a digester. 

Genevieve Amsalem, research and policy direc-

tor at the Central California Environmental Jus-

tice Network, agrees. “I think the incentives are 

designed in a way to promote the development 

of transportation fuels, rather than agro-ecolog-

ical solutions,” she said. 

Allred is glad Royal Dairy took the leap, and he 

hopes the practice will grow. “Farmers are look-

ing to clean their water up and to keep nutri-

ents on their farm the best they can, in forms 

that support our soils,” he said. 
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 heard rumors many years ago that various 

products on the market were being subtly 

(and not so subtly) renamed as to resemble 

“real” ice cream, but not living up to its Food 

and Drug Administration requirements, so to 

speak. Frozen dairy dessert is one of those 

products. 

You know how the nutritionists are always ask-

ing you to read product labels in the stores? 

Well, I am asking you to look carefully at how 

manufacturers are labeling frozen confections, 

and to make your frozen dairy treat selection 

based on what you want in the product. 

Mind you, I am all for buying these frozen prod-

ucts that aren’t “real” ice cream if you like 

them. I just want my readers to be ever-aware 

consumers when it comes to dairy products. In 

fact, I have bought a few of these frozen dairy 

desserts in my lifetime and truly enjoyed them, 

especially the one with my favorite Pennsylva-

nia-made peanut butter cup. 

So what is frozen dairy dessert? 

If you encounter a frozen dairy dessert in the 

freezer case of your grocery store, it is a cream 

and milk product that does not meet two FDA 

requirements to qualify it as ice cream. 

First, ice cream must contain a minimum of 10% 

dairy fat. Second, ice cream must have no more 

than 100% overrun and weigh no more than 4.5 

pounds per gallon. 

What is overrun, you say (I did, too)? 

Overrun is the amount of air that is whipped 

into the ice cream during freezing, and it is gen-

erally measured as a percentage. 

As an example, for 1 gallon of base with 100% 

overrun the finished product would have a vol-

ume of 2 gallons. Without the regulations, some 

ice cream makers might create a product that is 

mostly air, or more air than base. 

With these two FDA criteria in mind, we can as-

sume that a frozen dairy dessert does not meet 

them and will have less milkfat and/or more 

overrun than the standards allow. Again, this 

type of product has value and may provide a 

better base for certain types of additions such 

as candy. It’s all about what the consumer 

wants in the product. 

Frozen dairy desserts are not the only confusing 

milk products you will see in your grocery store. 

There are popular fast food shakes and frozen 

whipped topping that had no milk content in 

their original forms but now do contain a small 

amount of milk. 

A typical fast food shake will contain both milk 

and cream in the form of soft-serve ice cream. 

Since state definitions of a milkshake vary on 

the amount of milkfat they contain, companies 

generally avoid regulatory issues by leaving the 

“milk” out of the name. 

And then we have Philadelphia-style ice cream. 

Ice cream as a confection was first invented in 

France in the late 1600s. It was made with a 

cooked custard and is the style that my grand-

mother made on the farm. 

Legend has it that Benjamin Franklin introduced 

a non-cooked, eggless ice cream at the Consti-

tutional Convention in Philadelphia in 1787. His 

thoughts were that its coolness might lighten 

tensions and create some happiness for at-

tendees who were suffering in the miserable 

and sweltering heat. 
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Franklin, being the ever-observant and aware 

individual, was right. 

Looking at current favorites, a May 2022 survey 

of American restaurants asked about present-

day ice cream favorites of their customers. The 

list of the top five doesn’t seem to change much 

over the years. 

While we try the new flavors, it seems that 

Americans stick to the old staples with one 

fairly new concoction in the list: vanilla, choco-

late, coffee, cookie dough, and strawberry. No 

surprises here. 

And 87% of American households have ice 

cream in their freezers at any given time. 

While you are thinking about ice cream, plan a 

trip to parts of the 2022 Pennsylvania Ice Cream 

Trail. There are several new stops on this year’s 

trail, and all offer the goodness of creamy, rich 

ice cream that we have come to expect in Penn-

sylvania. You can find information on the Visit 

PA website. New this year is an app that keeps 

track of your visits to various trail locations, 

with a prize awarded after visits to 10 shops. 

Excuse me. I know it is only 8:30 a.m., but I 

think I hear the fudge ripple in my freezer call-

ing my name! 

The Pennsylvania Milk Marketing Board sup-

ports our ice cream industry and other compo-

nents of the great dairy industry in the com-

monwealth. 

 

 



 


